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LOCATION

Tromse is the most important town in northern
Norway. It is a centre of higher education and

research and it hosts several research institutions.

The University of Tromse is the world’s northern-
most university, almost 400 km north of the
Arctic Circle. It is a leading university in the fields
of marine research, Northern Lights and space
research, social medicine, multiculturalism and
multi-language society. Tromse also hosts the
headquarters of the Norwegian Polar Institute
and the Norwegian Centre for Telemedicine.

The gateway to the Arctic, Tromseg is one of
the most dynamic towns in the Barents region.
The town is often nicknamed “Paris of the North”
because of its cosmopolitan ambience, and has
a young and well-educated population.

June, the period of the Midnight Sun, is a special
time to visit Tromsg, and we warmly invite you
to join us in June 2006 to participate in this
important and enlightening conference.
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BACKGROUND

European culture is heavily influenced by scientific and
technological development. However, there is an increasing gap
between declining numbers of science and technology students
and the demand for human resources in these fields.

Public perception and awareness of the importance of science
depends to a large extent on the channels through which it is
communicated. Media, education, teachers, employers and
career opportunities all play vital roles in attracting and
maintaining high-calibre students.

FOUNDERS AND ORGANISERS

Norwegian educational institutions, the Confederation of
Norwegian Business and Industry, regional authorities in
northern Norway, together with an advisory committee of
distinguished international experts, are organising an inter-
national conference and communication festival in Tromsg,
Norway, in June 2006.
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TOPICS AND QUESTIONS TO BE
ADDRESSED AT THE CONFERENCE

Public awareness of scientific issues — the role of mass-media

* How do mass media influence the perception of science and
technology in society?

* Do students in Europe see career opportunities in science and
technology?

¢ Should industry advertise more the skills and competence
required in production rather than only advertise their final
sales products?

Young people and the crisis of scientific vocation

* Why is perception of the importance of science low in Europe
compared to many other parts of the world?

* Why is young people’s interest in studying science lowest in
the richest countries?

* How do we create good role models for young people in
science and technology?

* What is the main factor for choice of direction in young
people’s educational decisions?

Science and technology in education

¢ Is it possible already in kindergarten to make children more
aware of how science influences their lives?

¢ Should the curriculum in primary and secondary schools
focus more on science and technology, and how can it be
done?

At which age do students lose interest in science, and what
can be done to counteract this development?

USING MEDIA

The first day of the conference will be dedicated to presenting

TV programs and commercials

* that inspire young people to learn more about science and
technology

* that increase people’s understanding of the importance of
science and technology in society

¢ that describe the qualifications needed to produce a com-
pany's products, and the exciting job opportunities for young
people in industry.

LOCATION

Tromsg is the most important town in northern Norway. It is
a centre of higher education and research and it hosts several
research institutions.

The University of Tromsg is the world’s northernmost
university, almost 400 km north of the Arctic Circle. It is a
leading university in the fields of marine research, Northern
Lights and space research, social medicine, multiculturalism
and multi-language society. Tromsg also hosts the head-
quarters of the Norwegian Polar Institute and the Norwegian
Centre for Telemedicine.

The gateway to the Arctic, Tromsg is one of the most dynamic
towns in the Barents region. The town is often nicknamed
“Paris of the North” because of its cosmopolitan ambience,
and has a young and well-educated population.

June, the period of the Midnight Sun, is a special time to visit
Tromsg, and we warmly invite you to join us in June 2006 to
participate in this important and enlightening conference.

PARTICIPANTS

To deal with these urgent topics and answer the questions,
we aim to bring together representatives from European
industry, educational institutions representing age groups
from kindergarten to universities, funding agencies,
journalists, media experts and advertising executives, as
well as scientists and policy-makers from different European
regions and institutions.

WE WILL

* Arrange the conference from 6-9 June 2006 at the
University of Tromsg with around 600 participants

* Present a pilot project entitled “Science Kindergarten and
Science Primary School” at the conference

¢ Present international awards for the best TV program and
best commercial shown at the conference.
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