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TRONDHEIM BUSINESS SCHOOL -SZR-TRZNDELAG UNIVERSITY COLLEGE

GENERAL INFORMATION

This information is made to help two groups. Prilgait is meant for our own students who
want to travel abroad to continue their educataom secondly, foreign students seeking
information about education in Norway.

NORWEGIAN EDUCATION

Norway has ten years of compulsory schooling, isiqet the age of six. This education is
divided into seven years of elementary school anektyears at lower secondary school.
Public education covers subjects such as Norwegiathematics, geography, history, social
sciences, natural sciences and English. The tenepaapulsory school is controlled by the
state in all aspects and ensures that all childese equal access to the same high quality
education.

For those who plan a university or college educatibree more years of study at upper
secondary school ( Videregaende skole) are requtechpulsory subjects are: Norwegian,
English, modern languages (usually French or Geynsaial studies (i.e. geography,
history/civics), mathematics, natural science ailigjion. These students can specialize in
subjects such as: mathematics, physics, chemimtipgy, history, law, social studies,
economics, business administration or languageglién German, French, Spanish, Latin).

Students who have successfully passed the uppenday school examination may then
apply for admission to Norwegian universities antleges. In England and Wales, this
examination from upper secondary school is norn@lysidered to satisfy the general
admission requirements of universities and polytexholleges. In the United States, the
Norwegian upper secondary school equals the feat gf college education.

EDUCATION IN TRONDHEIM

Our college is located in Trondheim, which is thied largest city in Norway. Trondheim is
an old city founded in the year 997 by the Vikinmpé¢ Olav Tryggvason, and has been an
important centre of culture and trade in ScandmaVoday 150 000 inhabitants and 25 000
students make Trondheim a city that is large endogh wide variety of cultural events,
sports and other leisure time activities. The @tyhowever, small enough to have a friendly
atmosphere, low crime rates and few traffic jamkelmost places in Norway, hills, forests
and mountains are on our doorstep.

Trondheim is an important centre for higher edweain Norway. The most important
institutions of education in Trondheim are:

Sar-Trgndelag University College (HIST)
Norwegian University of Science and Technology (NJ)N

Both institutions offer education from undergradutat postgraduate degrees. NTNU also has
PhD education.



TRONDHEIM BUSINESS SCHOOL

Seven regional colleges in Sgr-Trgndelag were nleigérm one university college in
1994. This unified about 6000 students and fouegel campuses.

Trondheim Business School (T@H) was founded in 186d has since then been the largest
institution offering business studies in centralhMay. Since the start, the business school has
grown rapidly, and the number of study programneesihcreased substantially. Today, we
have approximately 1000 full-time students.

Trondheim Business School has a staff of 42, otWwBil are teachers/professors. There are
also about 10-15 part-time lecturers from the ursivg and industry, who give lectures on a
regular basis. Parallel to teaching, our highlgldied staff is engaged in many related
activities, such as research, consultancy andngrigxtbooks. Some important research
fields are:

- Tax planning
- Business ethics
- Organizational economics
- Incentives
- Governing economic exchanges
- Mergers and acquisitions
- Entrepreneurship and innovation
- Health economics and hospital research
- Public sector economics
- Transfer and evaluation of learning
- Management training
- Sports economics
- Problem-based learning
- Organization and gender
- Consumer behaviour

The research activities and the close professooraiact with industry give our professors an
excellent basis, from which they can offer highlgyacademic teaching. As it is our goal to
be one of the main forces in the development oinass competence, we encourage and
support the close cooperation we have with induestiy public life.

ADMISSION REQUIREMENTS
The basic entrance requirements for Norwegian egpls are upper secondary school in
General Studies or Administration and CommerceaBse of the very large number of

applicants, a high score in upper secondary isssacg to enter our programmes.

For international applicants, the basic entrangeirements will vary, according to which
country their basic education was completed.

All international applicants must take a test imMegian, similar to the TOEFL.

All applicants must be able to document very gocatlamic results in their previous
education.



CREDIT SYSTEM

From 2002, Norwegian universities and colleges Hmeen using a credit system that is
equivalent to the European Course Credit Transfstegn (ECTS).

ECTS is a credit system based on student worklba€l student workload refers to the time
spent in lectures, projects, written assignmentsiatiependent study. It includes all work
needed to prepare for examinations.

The basic allocation of academic credits in ECT&isredits per academic year or 30 credits
per semester.

Credits are awarded only when the courses havedmepleted and all necessary
examinations have been passed.

EXAMINATION GRADES

Examinations taken after August 2002 are graded #o(top grade) to E, where an F means
failed. Examinations taken before 2002 are gradau fL.0 (top grade) to 4.0.

For examinations taken at other approved institigtignostly universities and other regional
colleges), the term "APPROVED" will be used wheesil examinations count as a part of the
education at our school.

For certain subjects and seminar works the ternPROVED" or "PASSED" may be used.
TRANSCRIPT OF GRADES

Normally Transcript of Grades is only issued talstuts who have not yet completed their
study. However, we are familiar with the fact thany universities outside Norway will
require a transcript on official paper from us avith original signatures, and we will try to
meet such requests.

BEING A STUDENT AT OUR SCHOOL

The education at our institution and most collegaséersities in Norway, is based upon three
main types of working situations:

- lectures
- group work
- individual work

At our college, we have lectures combined with grawrk. During the lectures, priority will
be given to a combination of teaching methods wmwgl a high level of student activity, new
forms of assessment and regular feedback that peole@rning, in order to inspire and help
students when studying on their own.

The students participate in group work with othdimng case studies, writing papers,
discussing current problems etc. Participatindieadroup work is important, not only for
theoretical learning, but equally as importanhis development of the students' social
intelligence and their ability to solve problemghim a team.



The ability to work individually and make decisioms your own is also extremely important
here at our college. This aspect of the educasioaflected in the way we evaluate our
students. In Norway, students have, in most casdg been evaluated by an individual
written examination at the end of each course.olofig the Quality Reform in 2001, new
forms of Assessment were implemented. Studentnaill be evaluated and given feedback
regularly throughout the semester, in order tongette active participation and, at the same
time, to complete their courses satisfactorily.sTimeans more hand-ins of papers by each
student or groups of students which will become pbthe examination and final grade.

THE ACADEMIC YEAR

The academic year normally starts about the 20djuauand ends about the 1st June, and it is
divided into two semesters.

LANGUAGE OF INSTRUCTION

The language of instruction is Norwegian, exceptlie courses in our International
Programme.

PRACTICAL INFORMATION

All students must have a student ID card. At thgifr@ng of the semester you may acquire
your ID card by having your picture taken in thenaistration. Your ID card serves as a
library card and gives you access to the builderys computer lab and to the copy machine.
The administration will inform you of your pin codad how to use it to log on to the
StudentWeb. The StudentWeb is where you registar gddress, find out where you will sit
for your exams, and where you find the resultsaafryexams.

Students at Trondheim Business School have acodts.liearning. This is an on-line
meeting place for you, your fellow students andryieachers. You can use It's:learning to
participate in discussion groups about a particctarse, download lecture notes and course
assignments, or find other materials related ta gtudies.



PROGRAMMES OF STUDY OFFERED IN 2007-2008

Bachelor of Business Administration
Bachelor of Auditing and Accounting

Master of Science in Business Administration

Master of Public Administration

3 years
3 years

yea

2 years

BACHELOR OF BUSINESS ADMINISTRATION

This programme consists of 180 credits. Coursesate following areas: managerial
economics, method, law and organization. The progra offers the students a general
knowledge base in economics and business admirosiras well as the opportunity to
specialize through electives and a specializatiea & the third year. A completed
programme of 180 credits qualifies for the degi®achelor of Business Administration”.
A normal student workload for one year is 60 dsedi

Programme structure

1. 2. 3. 4, 5. 6.
semester semester semester semester semester semester
B@A1001 B@A1002 B@A2001 ORG2002 MET3001 INT3001

Managerial Financial Investment Strategic Research Ethics
economics and accounting analysis management methods 7,5 ECTS
cost accounting 10 ECTS credity 10 ECTS credits 7,5 ECTS 7,5 ECTS credits

10 ECTS credits credits
credits
ORG1001 MRK1001 ORG2003 JUR2001
Organization Marketing Organization Commercial Specialization:
and 7,5 ECTS and law 45 ECTS credits
management | credits management II 7,5 ECTS
10 ECTS 5 ECTS credits credits Management and cost accountin
credits SM@2001 Financial management
Macroeconomics Marketing
7,5 ECTS credits Organization and management

MET1001 SM@1001 Economics

Mathematics | Microeconomics Elective courses Sport management

7,5 ECTS 7,5 ECTS 22,5 ECTS credits

credits credits




Elective courses 2007-2008

Code Name Credits Semester
BJA3031 | Sport business and economics Abtumn
B@A3041 | Annual accounts Il 7,5| Autumn
INT2016 | Project management 7,5| Autumn
MET?2010 | Applied statistics 7,5| Autumn
MRK2015 | Business relationships 1Autumn
ORG2010 | Leadership, cooperation and communication ,5| Autumn
ORG3011 | Human resource management AEumn
ORG3020 | Modernizing the Public Sector rAutumn
SM@3020 | Applied microeconomics 7,Butumn
SPR2010 | Business and management English AyYsumn
MRK2020 | International business 71,Autumn and Spring
B@A2010 | Tax law | 15| Autumn/Spring
B@A2021 | Introductory management science BPpring
B@A2033 | Annual accounts | 7,5| Spring
B@A2040 | Corporate finance 7,5| Spring
B@A3020 | Integrated budgeting and financial managgme 7,5| Spring
B@A3055 | Corporate governance T Spring
INT2010 | Logistics 7,5| Spring
INT3010 | Innovation and technology management Bring
MRK?2010 | Marketing Communication 7,%5pring
MRK3021 | Sports marketing 7,5| Spring
ORG2013 | Negotiations 7,5| Spring
SM@2020 | Welfare economics 7,5| Spring
SM@2025| The economics of sport 15pring

THIRD YEAR SPECIALIZATIONS

In the third year, students specialize in differargas. The specializations we offer in 2007-
2008 are the following:

Financial Management
Organization and Management
Management and Cost Accounting
Marketing

Economics

Sports Management

FINANCIAL MANAGEMENT

The aim of this programme is to provide students writical insight into and appreciation of
the main financial functions within an organizatidmme programme gives the necessary
theoretical background for students to work withiwide variety of jobs in financial and
accounting departments of organizations.

Compulsory courses:

B@A3010 Corporate finance

SM@3015 International monetary theory
AF3010 Term paper



ORGANIZATION AND MANAGEMENT

The programme aims to give the students knowleddaresight in the changes in public
institutions and in the field of management of g@nFurthermore, through in-depth studies
of human resource management, the students walbleeto use this as an instrument in the
process of change and in the new organizationsthst today.

Compulsory courses:

ORG3016 Management and working life
ORG3020 Modernizing the public sector
ORG3025 Management of change
AF3000 Bachelor thesis

MANAGEMENT AND COST ACCOUNTING

The demand for accountants has increased duringgh&ew years. This programme aims to
fulfil the need for professional accountants andbdes the students to become Registered
Accountants.

Compulsory courses:

B@A3020 Integrated budgeting and financial managgme
B@A3050 Introduction to management control

AF3010 Term paper

MARKETING
The aim is to develop the students personally aofégsionally through applying theoretical
knowledge to practical problems.

Compulsory courses:

MRK2010 Market communication
MRK3015 Consumer marketing
AF3000 Bachelor thesis

ECONOMICS
This specialization is in cooperation with the Negian University of Science and
Technology (NTNU).

Compulsory courses:

S@K1003 Introduction to macroeconomic analysis
S@K2001 Public economics and politics
SM@3020 Applied microeconomics

AF3010 Term paper

SPORT MANAGEMENT
This specialization intends to give students wleiavolved in the economic and
administrative functions within the “world of spstta specialized competence.

Compulsory courses:

IDR1007 Sport and society

B@A3031 Sport business and economics
MRK3021 Sports marketing

AF3010 Term paper



BACHELOR PROGRAMME IN ACCOUNTING AND AUDITING

The three-year programme in accounting and audiiegares the students for careers in
accounting, as well as in the private and publimiadstration. The programme is unique in
that it provides an excellent basis for employmeraccounting, while at the same time it is a
very good general education in economics and bssiadministration. The three-year
programme concludes with the Registered Public Astamcy Exam. The students will have
the theoretical basis for work as registered actaonis in the public and private sector.
Having completed the programme with the requiredigs in the public accountancy
examinations, and with two years of relevant actangy experience, they can apply to the
Banking, Insurance and Securities Commission toinecRegistered Auditors.

Programme structure

1. 2. 3. 4, 5. 6.
semester semester semester semester semester semester
B@A1001 B@A1002 B@A2001 ORG2002 Total 60 ECTS credits

Managerial Financial Investment Strategic
economics and accounting analysis management B@A3040
cost accounting 10ECTS credits| 10 ECTS credits 7,5 ECTS Annual accounts I
10 ECTS credits
Credits B@A3035
Public accounting and auditing
ORG1001 MRK1001 B@A2002 JUR2001
Organization Marketing Accounting Commercial MET3002
and 7,5 ECTS information law | Methodology
management | credits systems 7,5 ECTS
10 ECTS 5 ECTS credits credits B@A3045
credits SM@1001 SM@2001 B@JA2032 Tax law Il
Microeconomics| Macroeconomics Annual
7,5 ECTS 7,5 ECTS credity  accounts | JUR3001
credits 7,5 ECTS Commercial law Il
credits
MET1001 MET1002 B@JA2010 REV3015
Mathematics Statistics Tax law | General auditing methods
7,5 ECTS 7,5ECTS creditg 15 ECTS credits
credits REV3025

Auditing in the private sector
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INTERNATIONAL PROGRAMME

For the academic year 2007-08 Trondheim BusineBs@offers eleven courses at
undergraduate level, for foreign students. The gaogne contains the following courses:

Course Semester ECTS| Page
credits
B@A3031 Sport business and economics Autumn 7,5 23
MRK 2015 Business relationships Autumn 7,5 39
ORG2010 Leadership, communication and cooperatjon uturn 7,5 45
SPR2010 Business and management English Autumn 1,56
INT2020 Introduction to Norway Both 7,5 29
MRK?2020 International business Both 7,5 40
B@A2021 Introductory management science Spring 7,619
B@A2040 Corporate finance Spring 7,5 21
ORG2013 Negotiations Spring 7,5 46
SM@2020 Welfare economics Spring 7,5 52
MRK3021 Sports marketing Spring 7,5 42

MASTER OF PUBLIC ADMINISTRATION

A master programme is offered in cooperation wittddTrgndelag University College and
Copenhagen Business School. To be accepted, ttenssuneed a bachelor degree and at
least five years work experience in the public @ecthe programme consists of two parts.
The first part is offered by Sgr-Trgndelag and Nordndelag University Colleges and has
the following content:

- Organizational Theory and Management (15 credits)
- Political Science (15 credits)

- Economics (15 credits)

- Strategic Management and Internationalisation (8dits)
- Research Methodology (15 credits)

The second part is offered by Copenhagen Busingdssoband consists of:

- International summer school
- Master’s Thesis

The first part of the programme takes about oneaanalf year to complete and is organized
with ten intensive seminars (each of one week'atd) - eight in Norway (at HiST and
HINT), one in Copenhagen (at CBS), and one in Madut(at European Institute of Public
Administration).

After having finished the first part, the studeats transferred to Copenhagen Business
School to write their master’s thesis.

11



MASTER OF SCIENCE IN BUSINESS ADMINISTRATION

This two-year programme aims to provide an advastedl in general management. The
entry requirements are a Bachelor's degree in Bgsihdministration. The first year (60
credits) consists of 30 credits in compulsory scigi@nd a specialization in one of three
areas: Business economics and management contaikdy, organization and change or
Marketing. The third semester the students may shtwmtake courses abroad, at our
university college, or at the Norwegian UniversifyScience and Technology (NTNU),. In
the fourth semester, the students write their $h) credits). This is done under the
supervision of our staff.

The programme requires hard work and the studéntsittention, in order to manage the
varied and demanding courses. After graduatingstingents should be able to handle
challenging jobs at a high level within businesd administration, whether it is advisory
work, leadership- or management positions.

PROGRAMME STRUCTURE

1st semester 2nd semester 3rd semester " gemester
Compulsory: Compulsory:
Theoretical Research methods Master’s thesis
foundations of guantitative and under supervision
business economics| qualitative Study abroad
Workshops and
presentations

or
Specialization:
- Business economics and managemé&taduate courses at
control HiST or NTNU
- Strategy, organization and change
- Marketing

12



Compulsory courses:

BF400 The theoretical foundations of business ecnr®
BF410 Research methods, qualitative and quangtativ
Business economics and management control

BA400 Finance

BA411 Valuation and profitability

BA421 Decision theory and corporate finance

BA430 Management control

BA440 Capital markets and uncertainty

Marketing

SOL410 Strategy

MF410 Management of logistics

MF421 Advanced topics in marketing

MF431 Industrial marketing

Strategy, organization and change

SOL400 Organizational and management theory
SOL410 Strategy
S0OL420 Management and management theory

Optional courses

In the third semester the students may either sabdyad for a semester or take courses
our institution or at NTNU (the list below are tbeurses they may take at HiST)

MF455 Marketing channels

MINT5011 | Knowledge management

MINT5015 | Industrial organization and strategy

MINT5020 | Change in complex systems

MINT5030 | Dynamic and balanced score carding

MINT5040 | Applied multivariate statistical methodsing LISREL

MINT5100 | Risk management

13




COURSE DESCRIPTIONS

The language of tuition is Norwegian in all coursesh the exception of the International
programme. See page 11.

BACHELOR COURSES

AF3000 BACHELOR THESIS

Credits 15 ECTS credits

Semester 1 semester
Spring

Objective

The Bachelor thesis should be an independent piewerk under supervision, and it should
document the students’ ability to apply acquiredwiedge, as well as their ability to research
thoroughly a topic of their choosing. The thesigkvalso aims at providing the students with
training and experience in collaboration across dnusocial and disciplinary boundaries.
The subject of the thesis must be within the sttslemea of specialization. The students
should identify a set of problems and, with thes¢hair point of departure, perform an
analysis where methodical skills and knowledgecanphasized. This work could, for
example, be tied to a company/organization whichld/benefit from an analysis of this

kind.

Assessment
The thesis will be assigned a grade.

Guidelines

Requirement for the Bachelor thesi$e students must be registered as third yeaestsidn
one of the specializations at their division, ie #ame year as the thesis is written. In
addition, they must have completed the compulsonyse in methodology (MET3001 or
equivalent).

The Bachelor thesis is hormally written by a grafi@ to 5 students ( 2 for Sport
Management); the composition of this group is Uguwdtermined by the students
themselves.

The set of problems constituting the basis shoald/bitten on a special form, and should be
submitted for acceptance no later than Januar®®@0e the proposal has been accepted, the
group will be assigned a supervisor. Each thedig@deive up to 7 hours of advisory
sessions.

14



AF3010 TERM PAPER

Credits 7,5 ECTS credits

Semester 1 semester
Spring

Objective

The Term paper should be an independent piece i wader supervision, and it should
document the students’ ability to apply acquiredwkledge, as well as their ability to research
thoroughly a topic of their choosing. The work iscaaimed at providing the students with
training and experience in collaboration across dnumsocial and disciplinary boundaries.
The subject of the thesis must be within the sttglemea of specialization. This work could,
for example, be tied to a company/organization twiwould benefit from an analysis of this
kind.

Assessment
The paper will be assigned a grade.

Guidelines

RequirementsThe students must be registered as third yeaestsdh one of the
specializations at their division, in the same ya&sathe thesis is written. In addition, they must
have completed the compulsory course in methodglbliyT3001 or equivalent).

The term paper is normally written by a group # % students; the composition of this
group is usually determined by the students therasel

The set of problems constituting the basis shoald/bitten on a special form, and should be
submitted for acceptance no later than Januar86e the proposal has been accepted, the
group will be assigned a supervisor. Each thedigedeive up to 4 hours of advisory
sessions.

B@A1001 MANAGERIAL ECONOMICS AND COST ACCOUNTING

Credits: 10 ECTS credits
Semester: 1 semester
Autumn
Objective

The objective omanagerial economicss to give the students a basic knowledge of lassin
economics theory. Training and insight in the usiedamental methods of analysis and the
ability of economic thinking from a leadership p@stive will be covered.

The objective otost accountingis to strengthen the students’ insight into manssye
accounting as a base for management planning anitbtand to give training in the use of
sophisticated methods and cost-volume-profit amalys

Tuition
Lectures, group work.

Assessment
Individual written examination.

15



Contents

Managerial economics
The place and content of business economics asalyse of models
Production, costs, and income analysis
Types of market structures and price setting
Product and costs calculations
Introduction to cost accounting
Cost - volume - profit analysis
Limiting factor analysis
Controlling the cash-flow in current assets
Investment analysis

Management accounting
Purpose and concepts of management accounting
Order, process and operation systems
Cost analysis, joint cost
Profit planning and control
Activity Based Costing

Syllabus literature

Hoff, K.G.: Driftsregnskap og budsjetteringniversitetsforlaget, 4edition 2005

Hoff, K.G og Hoff, J.E. (2005Arbeidsbok til Driftsregnskap og budsjettering pgaver og
lgsningsforslag4.utg. Oslo, Universitetsforlaget.

Boye, Knut:Kostnads- og inntektsanalys@slo: Tano Aschehoug"&dition 2004.

Boye, Knut:Kostnads- og inntektsanalyseppgavesamling. Tano Aschehoug, 2004
Boye, Knut:Kostnads- og inntektsanalydaasningsforslag. Tano Aschehoug, 2004

Recommended literature

Sending, Aage/Tagenes, ToBriftsregnskap og budsjetteringBergen : Fagbokforl., 2007.
Hoff, Kjell Gunnar.Grunnleggende bedriftsgkonomisk analy< edition - [Oslo] :
Universitetsforl., 2005.

B@A1002 INTRODUCTION TO FINANCIAL ACCOUNTING

Credits: 10 ECTS credits
Semester: 1 semester
Spring
Objective

The objective of this course is to give the stuagebasic understanding of financial
accounting — the double-entry system and valuatepgrting and analysis of financial
information.

Tuition
Lectures and group work.

Assessment
Individual written examination.
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Contents

Objective and users of financial information
Introduction to the Balance Sheet

The Double-Entry System

Periodic-end accounting, accruals and prepayments
Valuation of Asset and Liabilities

Reporting in the Balance Sheet and Profit and Las®unt
Taxation in company financial statements

Cash flow statements

Financial statement analysis

Syllabus literature

Kristoffersen, Trond:Arsregnskapet - en grunnleggende innfarifggbokforlaget, 2 edition
2005.

Kristoffersen, TrondArsregnskapet - en grunnleggende innfaring - oppsamling
Fagbokforlaget, 2. edition 2005.

BAA2001 INVESTMENT ANALYSIS

Credits: 10 ECTS credits
Semester: 1 semester
Autumn
Objective

Introduction to the principal problems, theoriesl @nocedures of financial management:
valuation, financial planning, financial statemantlysis, capital asset acquisition.

Tuition
Lectures, group work

Assessment
Individual written examination.

Contents

Cash flow budgeting

Present value and the opportunity cost of capital
Investment decisions with the net present value rul
Taxes and investment decisions

Inflation and investment decisions

Inflation and investments

Risk, return and the cost of capital

Short term financial planning

Budgeting

Syllabus literature

Boye, K.:Finansielle emnerOslo: Cappelen Akademisk Forlag, 2006
Hoff, Kjell Gunnar: Driftsregnskap og budsjetterimged oppgavesamling
Handouts
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Recommended literature
Brealey / Myers / AllenCorporate Finance8th ed. New York: Mc Graw Hill, 2006
Hellbaek/LindsetFinansiering og investering. Kort og godliniversitetsforlaget.

B@A2002 ACCOUNTING INFORMATION SYSTEMS

Credits: 5 ECTS credits
Semester: 1 semester
Autumn
Objective

The course covers organisation, planning and magagithe activities in connection to
collecting, recording and reporting of data for@atting and economic purposes.

Prerequisites
B@JA 1002 Introduction to financial accounting

Tuition
Lectures and group-work.

Assessment
Individual written examination.

Contents

Accounting framework/Norwegian Bookkeeping Law
Internal control

Risk-management

Presentation of financial information/code of aauisu
Accounting system and business processes

Syllabus literature

Kyllingstad, Tove-Gunn / Havstein, BjgrguriRegnskapsorganisasjoBappelen Akademisk
Forlag, latest edition 2005.

Kyllingstad, Tove-Gunn / Havstein, Bjgrgur@ppgaver i regnskapsorganisasj@appelen
Akademisk Forlag, latest edition 2005.

Lovregler mv. gjengitt i DnRevisors Handbok, latest edition

B@A2010 TAX LAW 1

Credits: 15 ECTS credits
Semester: 2 semesters
Objective

The purpose of the course is to increase the krigeland understanding of the principles of
the Norwegian tax law, and to strengthen the stiglability to calculate income and wealth
taxes.

Tuition
Lectures and group work
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Assessment
Individual written examination.

Contents

Rules of tax liability, tax objects, and taxpayers

Assessment of wealth taxes, with primary emphasithe definition of gross
wealth and liabilities

Assessment of income taxes, with primary emphddiseoprinciples of
income periodicity, taxable income and deductions

Tax rules for companies

Relationship between the rules for financial ac¢mgnand tax accounting
VAT

Syllabus literature

Fallan, Larsinnfgring i skatterett25th ed. Oslo: Gyldendal Akademisk, 2007.

Fallan, LarsStudiebok til Innfgring i skatterett. Oppgaver agniinger 12th ed. Oslo:
Gyldendal Akademisk, 2007.

Jargy, JacoNorsk Skattelovsamling 2006/200@cob Jargy Forlag, 2007.

Refsland, T.Laerebok i merverdiavgifBkattebetalerforeningen 2005.

Torgrimsen, BjgrnOppgavesamling i skatterelfatest ed. OsldBedriftsgkonomens forlag.

Recommended literature

Brudvik, A.: Skatterett for naeringsdrivende 20@Dth ed. Oslo: Cappelen Akademisk Forlag ,
2007.

Greni, S. m/flereSkattelovkommentaren 20@slo: Kommuneforlaget, 2000.
Skattedirektoratet:ignings-ABC 2006Fagbokforlaget, 2007.

B@A2020/21 INTRODUCTORY MANAGEMENT SCIENCE

Credits: 7,5 ECTS credits
Semester: 1 semester
Spring

The course (Code B@A2021) is taught entirely inlishg The course is open for Norwegian
students and exchange students

Objective

The students’ increased understanding of quaniatianagerial science problems will be
based on knowledge from courses within statistetlamsiness from earlier stages of the
study. The students’ skills in interpreting sprewaig solutions will be increased by using
Microsoft Excel.

Tuition
Lectures, exercises

Assessment
Compulsory papers (40%) and individual written eketion 4 hrs (60%)
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Contents

Spreadsheet models

Linear programming and sensitivity analysis
Integer programming and goal programming
Nonlinear programming

Transportation and assignment problems
Network flow models

Project management

Decision analysis

Simulation

Forecasting

Inventory Control

Interpretations of computer solutions using Micfb&xcel

Syllabusliterature
Taylor, Bernhard W.Introduction to Management Scientatest edition, Prentice Hall.

B@A2033 ANNUAL ACCOUNTS |

Credits: 7,5 ECTS credits
Semester: 1 semester
Spring
Objectives

The objective of the course is to give a deepermaark critical understanding of the
conceptual apparatus and techniques found in tkie baurse in accounting. Another
objective is to give insight into communication pplems between producers and users of
accounting data, with Norwegian law and regulatiasisa basis for learning good
accountancy practice in Norway.

Tuition
Lectures and exercises

Assessment
Individual, written examination.

Contents

Accounting theory

Annual accounts as an information source and melacemmunication
Main principles for traditional financial accountgn

Requirements of ideal financial accountancy

Alternatives for traditional financial accountancy

Main principles in Norwegian accountancy legislatio

Relation between business economics/financial atengy and tax accountancy
Central business-economic measurement problems

Financial flow analysis/cash-flow analysis

Concern accounting

Value appraisal
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Syllabuslitterature

Tellefsen, J. T./Langli, J. CArsregnskapet.atest edition - Gyldendal Akademiske.
Kristoffersen, TrondArsregnskapet del 2 — Periodisering, vurdering oglsise — oppgaver
og lgsninger2™ edition. Fagbokforlaget 2007.

Regnskapsstandardéa Norsk Regnskapsstiftelse

RL — Lov av 17. juli 1998 nr. 56 om arsregnskapedRskapsloven)

Recommended litterature
Huneide, Jens Erik, Pedersen, Kirsten m.ftsrAgnskapet i teori og praksid.atest edition.
Gyldendal Akademiske.

B@A2040 CORPORATE FINANCE

Credits: 7.5 ects Credits
Semester: 1 semester
Spring

The course is taught entirely in English. The ceisopen for Norwegian students and
exchange students. Note that there are restrictoyrstudents specializing in Finance.

Objective
To give the students an understanding of the thebfiypancial decision making and the
behaviour of the capital markets in which thesagieas are taken.

Prerequisites
Elementary economics and quantitative methods.

Restrictions
This course must not be chosen by students omitteytiear specialization in Financial
Management, due to overlapping contents with B&A301

Tuition
Lectures, exercises and examination of exercises.

Assessment

The two mandatory written assignments during tineesgéer needs to be passed in order to
qualify for the final exam. Individual written examation (4h).

Aid: Approved calculator

Contents

Valuation

Risk

Practical Problems in Capital Budgegin

Financing Decisions and Market Efficiency

Payout Policy and Capital Structure

Options

Debt Financing

Risk Management

Financial Planning and the Management of Workingitaa
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Mergers, Corporate Control, and Governance

Syllabus literature

R. Brealey, S. Myers, F. Allen: Principles @brporate FinanceMcGraw-Hill international 8
edition (2006.)

Selected articles and chapters from other books.

BJA3010 CORPORATE FINANCE

Credits: 7,5 ECTS credits

Semester: 1 semester
Spring

Objective

Giving an increased understanding of, and insigfiot some central themes and questions within
the field of corporate finance.

Prerequisites
The compulsory courses from the first and secoagsyeithin finance, economics, mathematics
and statistics.

Tuition
Lectures, group study and problem work.

Assessment

A mandatory written test at end of September neete passed in order to qualify for the final
exam. Individual written examination (4h). Examiaatsupport:: The course textbook
(Corporate Financg approved calculator, interest rate tables.

Contents

Valuation

Risk

Practical Problems in Capital Budgegin
Financing Decisions and Market Efficiency
Payout Policy and Capital Structure

Options

Debt Financing

Risk Management

Financial Planning and the Management of Workingitaa
Mergers, Corporate Control, and Governance

Syllabus literature
R. Brealey, S. Myers, F. AlleCorporate FinancévicGraw-Hill international 8 edition (2006.)
Selected articles and chapters from other books.

Recommended literature
Berk and DeMarzaCorporate financePearson International Edition 2007.
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B@A3020 INTEGRATED BUDGETING AND FINANCIAL MANAGEME NT

ECTS credits 7,5
Semester 1 semester
Spring
Objective

Develop knowledge and skills in budgeting, usingébspreadsheets.

Tuition
Lectures, group work and compulsory project

Assessment
Individual written examination at the end of thenester and compulsory papers, individually
or in pairs

Contents

Budgeting practice: Sales budgets, salary budgest,budgets, inventory budgets, cash flow
budgets, budgeted profit & loss and balance sleglget analysis. Long term budgeting and
valuation.

Budgeting theory: Revenue, service and profit eer@ost behaviour and short term planning.
Allocation of joint costs. Transfer pricing. Perftance measures. Balanced Scorecard. The
agency model. Incentive and compensation systems.

Syllabus literature

Kaplan, R. S. and Atkinson, A. AAdvanced Management AccountiRgentice Hall 1998.
Hoff, K. G.: Driftsregnskap og budsjetteringniversitetsforlaget 2005.

Articles and handouts.

Recommended literature

Hoff, K. G. and Holving, P. A Balansert malstyringUniversitetsforlaget 2002.
Benninga, S. Z. and Sarig, O. Korporate Finance — A Valuation ApproadificGraw Hill
1997.

BAA3031 SPORT BUSINESS AND ECONOMICS

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn

The course is taught entirely in English. The ceusopen for Norwegian students and
exchange students.

Objective
The course will give insight into the economics &ndncial aspects of mainly professional
team sports, with focus on European football.

Prerequisites

Recommended knowledge equal to the courses: BAAEBIDA1002, BAA2001, SM@1001
and MET1002 or equivalent.
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Tuition
Lectures and assignments

Assessment
Individual written examination

Contents

General features of professional team sports
The structure of professional team sports
Leagues and competitive balance

Demand for professional team sports

The market for playing talent

Professional team sports and accounting
Professional team sports and finance

The economics of sport broadcasting

Syllabus literature
Articles and handouts.

B@A3041 FINANCIAL ACCOUNTING I

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn
Objective

The course is an advanced course in Financial Adeuy The main focus is on basic
measurement problems in financial accounting imatance with Norwegian and
International accounting standards (IFRS).

Prerequisites
B@A2033 Financial accounting | or any course deetoduk equivalent.

Tuition
Lectures and group work.

Assessment
Individual written examination

Contents

Basic assumptions and principles in historical easbunting
Introduction to International Accounting Standaf<dRS)

= Framework for Preparation and Presentation of FiadStatements
= Valuation of assets and liabilities

= Recognition of revenue and expenses

Recognition of income taxes

Consolidated accounts

Price change accounting (“inflation accounting”)
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Syllabusliterature

Kristoffersen, TrondRegnskapstearMed introduksjon til internasjonale
regnskapsstandardePreliminary edition 2007

Kristoffersen, TrondArsregnskapet del 2. Periodisering, vurdering oglgise - oppgaver og
lgsninger 2. edition. Fagbokforlaget 2005

Handouts

Recommended literature

Johnsen, Atle; Kvaal, ErlindRegnskapsloveiCappelen Akademiske Forlag 1999.

Kvifte, Steinar SarKonseptuelle rammeverk for regnsk&en norske revisorforening.
Huneide, Jens O. mfl. Arsregnskapet i teori og pisak atest edition, Gyldendal Akademisk
Forlag.

BAA3045 TAX LAW FOR AUDITOR EXAMINATION

Credits: 20 ECTS credits
Semester: 1 semester
Autumn
Objective

The purpose of the course is to prepare the stadenthe auditor examination through
tuition in tax and duties legislation.

Prerequisites
B@A2010 Tax Law 15 ECTS, or any course deemed teqoévalent.

Tuition
Lectures and group work.

Assessment
Individual written examination, 6 hours. This caiggves reduction in ECTS-points, due to
overlap with BGA 2010

Contents

Norwegian tax law with special focus on:

- taxation for limited and unlimited companies
- realization of stocks and shares

- allied companies

- value-added tax (VAT)

- inheritance tax

Syllabus literature

Refsland, Thort.aerebok i merverdiavgift: innfgring i merverdiaveif-
Skattebetalerforeningen

Skattedirektoratet. Lignings-ABC. Fagbokforlaget.

Torgrimsen, BjgrnOppgavesamling i skatterett: revisoreksam@appelen akademisk forlag
Kristoffersen, TrondKompendium i merverdiavgift — oppgaver og lgsning§agbokforlaget
Norskskattelovsamling(Gjems-Onstad eller Jargy, siste utgave.)

Handouts etc
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Recommended literature

SkattedirektorateMerverdiavgiftshandbokeifragbokforlaget. Siste utgave.
Gjems-Onstad, Ole og Tor S. KilddVA-kommentarerGyldendal akademisk, siste utgave
Brudvik, Arthur J.Skatterett for naeringsdrivendérthur J. Brudvik: Cappelen akademisk
forlag

Fallan, Larsinnfaring i skatterettGyldendal akademisk.

Gjems-Onstad, Oléorsk BedriftsskatteretGyldendal Akademiske

Skattedirektoratet. Arveavgiftshandboken - Artildeghling fra Skatteetaten

Zimmer, FrederikLaerebok i skatteretUniversitetsforlaget. Siste utgave.

BAA3050 INTRODUCTION TO MANAGEMENT CONTROL

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn

Objective and contents

The objective is to develop the students’ abilityritake decisions based on the use of
management control tools. The course deals witlowatechniques for product costing
(ABC, process costing and allocation of joint cpsisd seeks to provide a more advanced
understanding of budget control and multidimendiama non-financial control systems. The
course also discusses topics like transfer priaimdjperformance measurement.

Tuition
Lectures

Assessment
Individual written examination.

Syllabus literature
Horngren, Datar og Foster (2006). Cost Accountklylanagerial Emphasis. 12. edition.
Prentice Hall

BOA3055 CORPORATE GOVERNANCE

Credits: 7,5 ECTS credits
Semester: 1 semester
Spring
Objective

This course provides insight in modern corporateegaoance frameworks, accountability and
enterprise risk management.

Prerequisites
A basic knowledge of corporate law, accounting mrahagement control is recommended

Tuition
Lectures and group work.
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Assessment
Individual written examination. Examination suppdorges Lover, and calculator

Contents

Corporate governance, risk management and inteamtol
Theory: Agency theory, Transaction cost theoryk&htalder theory
Roles and responsibilities

Board of directors

Law and codes

Enterprise risk management

Fraud

Corporate governance quality, risk assessmentsandtion

Syllabus literature
Solomon JCorporate Governance and Accountabiliiley 2007

COSO (Committee of Sponsoring Organizations offiteadway Commission) / NIRF
(Norges Interne Revisorers Foreningjelhetlig risikostyring - et integrert rammeverk
Sammendrag — Rammevé@OSO ERM) (hefte nr 1), NIRF 2005

Norsk Utvalg for Eierstyring og Selskapsledelse B8): Norsk anbefaling for eierstyring og
selskapsledelse

Olsen A. B..gdkonomisk kriminalitet — forebygging, avdekkinggognsking
Universitetsforlaget 2007 — selected chapters

Kjglaas C. og Olsen A.BStyrearbeid og styreansvar — en oversikt til brukdervisning
T@H-notat 2007

Friedman, 1970: The Social Responsibility of Busges to Increase its ProfitEBhe New
York Times Magazind 3.09.1970

Handouts may come in addition. Complete readingirements will be provided in the first
lecture.

Recommended literature
OECD (2004): OECD Principles of Corporate Govermanc
[http://lwww.oecd.org/dataoecd/32/18/31557724.pdf]

COSO (Committee of Sponsoring Organizations offtteadway Commission) / NIRF
(Norges Interne Revisorers Foreningjelhetlig risikostyring - et integrert rammeverk
Teknikker og verktagCOSO ERM) (hefte nr 2), NIRF 2005 [www.nirf.org]

SS@:Risikostyring i staten - handtering av risiko i ma resultatstyringenrSSJ
Metodedokument, siste versjon [www.sfso.no]

Reglement for gkonomistyring i sta@mpBestemmelser om gkonomistyring i staten

Fastsatt 12. desember 2003, med endringer, sehasb\lember 2006. [Available from
www.sfs0.no]
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Basle Committee on Banking Supervision (1988amework for internal control systems in
banking organisationghttp://www.bis.org/publ/bcbs40.pdf]

Basel Committee on Banking Supervisi@mhancing corporate governance for banking
organisations Bank for International Settlements, February 2006

Johnson & Scholes (2005). Ch 4 Expectations anpgd3es irExploring Corporate strategy
Prentice Hall, 2005

INT2010 LOGISTICS

Credits: 7,5 ECTS credits
Semester: 1 semester
Spring
Objective

The objective is to show how logistics can incrgasditability and customer satisfaction.
How to apply logistics as a natural part of theamigation, together with the traditional
functions of the company, is addressed.

Tuition
Lectures, group work

Assessment
Individual written examination

Contents

Logistic management: an overview
Organization of the logistic function
Strategy planning for logistics

Syllabusliterature
Banken, K. og Aarland, R. ALogistikk, ledelse og markeBagbokforlaget, 2003.
Articles and handouts.

INT2016 PROJECT MANAGEMENT

Credits 7,5 ECTS credits

Semester 1. semester
Autumn

Objective

Competence in project management is an importahbpéhe overall competence related to
changes in an organisation. By giving the studariasic introduction to projecting as a work
form and project management/-control as a professie students should be able to acquire
a foundation for contributing in a positive waypasject co-workers and managers in the
variety of projects to be realized in connectiothwiecessary development work in business
firms and institutions.
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Tuition
Lectures, group work, presentations and plenamgudsions. Limited number of students.

Assessment

The project work should be written by 2 to 5 studeifhe chosen topics must be within the

stipulated course syllabus. The work may be exeécasea purely theoretical treatise or as a
practical task related to a business enterprise Jtadents are themselves supposed to
establish contact with a relevant company.

Contents
* Project management: project characteristics asna &b work
» Success factors: distinguishing characteristics siccessful project
* The strategic and organizational foundation of guty
» Early analysis of projects: the economy of projects
» Superior project planning: targets and milestones
* Project organization: division of work and respbiigiy
» Planning of project work in detail: planning of iadies
» Supervision of projects: evaluation of resultsomipg
* Bringing projects to an end: documentation, presert

Literature
Andersen, Grude, HautMalrettet prosjektstyring” NKI Forlaget, last ed.
Articles and handouts.

INT2020 INTRODUCTION TO NORWAY

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn and spring

This course serves as an integral part of an iatiemmal programme for exchange students
and is open for all foreign students studying at B@ndelag University College.

Objectives

Introduction to Norway is a cross-curricular cowggch aims to provide students with an
opportunity for maximising the experience of studyabroad. It aims to help students
develop competence in understanding various aspébtsrwegian culture, society and
economy.

Tuition
Three modules, two day programme
Lectures

Assessment
Final grade is assigned on the basis of the cantdrd portfolio.

Contents

Local history, geography and culture
Environmental issues
Communication across cultures
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Economic structure in Norway
Norway and world economy

Syllabus literature

Maagerg, Eva and Simonsen, Birte(e®ofway, Society and CulturéP?ortal Books,
Kristiansand, Norway 2005

Articles

INT3001 ETHICS

Credits: 7,5 ECTS credits
Semester: 1 semester
Spring
Objective

To answer the question: “What is ethics really &B4uand develop an understanding of
economic decisions as a part of ethics. To intrediie most central issues and concepts in
moral philosophy, in order to give the studentdapability to discuss ethical problems more
precisely. To develop a critical attitude towardreamic theory and its ethical theoretical basis.
To develop an understanding of the ethical problamisag post-modern business activities.

Tuition
Lectures and discussions

Assessment
Individual written examination

Contents

Core issues in the history of ethics

Critical discussion of the concept of rationalibhdaconomic power
Introduction to market- and business ethics

Introduction to the basic problems of environmeathics
Economic growth and its relation to the concephefquality of life

Syllabus literature

Nyeng, Frode. Etikk og gkonomi : en innfgring /d&d\Nyeng. - Oslo : Abstrakt forl.,
c2002.

Nyeng, Frode. Etiske teorier : en systematisk ftéimg av syv etiske teoriretninger /
Frode Nyeng. - Bergen-Sandviken : Fagbokforl., 8199
Kompendium/Artikkelsamling (ca. 250 s.)

Recommended literature

Wyller, Truls. Etikkens historie : en systematiskmstilling / Truls Wyller. - [Oslo] :
Cappelen akademisk forl., c1996.

Kritik af den gkonomiske fornuft : en antologi trgeret af Carsten

Fenger-Grgn og Jens Erik Kristensen. - Kgbenhdlans Reitzel, 2001.

Jakobsen, Ove. Miljg, myter og markedsfaring / @aleobsen og Jan Mehlum. - Oslo : Ad
Notam Gyldendal, 1992.

Ariansen, Per. Miljgfilosofi : en innfaring / Peridnsen. - Oslo : Universitetsforl., c1992.
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Etzioni, Amitai. The moral dimension : toward a negonomics / Amitai Etzioni. - New York :
Free Press, c1988.

Daly, Herman E. Det feelles bedste : en gkologisinghkni for feellesskab og fremtid /
Herman E. Daly & John B. Cobb, Jr. ; oversat & Dhdegard Henriksen. -

[Hajbjerg] : Hovedland, 1991.

Kant, I.: Grunnlegging av moralens metafysikkMoral, politikk og historie — et utvalg av
Kants praktiske filosafiUniversitetsforl., 1983.

Aristoteles. [Ethica Nicomachea. Norsk] Etikk hevedverk i Aristoteles’ filosofi,

ogsa kalt "Den nikomakiske etikk" / Aristotelesvpesatt og med innledning

av Anfinn Stigen. - 3. utg. - [Oslo] : Gyldendaf9p.

Anderson, Elizabeth. Value in ethics and economidzabeth Anderson. - Cambridge, Mass. :
Harvard University Press, 1993.

Blindheim, Trond. Forbrukeren : helt, skurk elléieo? / Trond Blindheim, Thor @yvind
Jensen og Frode Nyeng. - 2. utg. - Oslo : Cappatademisk forl., 2000.

Marnburg, Einar. Etikk i naeringslivet : en teorkttsy empirisk studie av individets,
organisasjonens og utdanningens betydning fordaifetiske konfliktsituasjoner / Einar
Marnburg. - [Oslo] : Tano Aschehoug, c1998.

INT3010 INNOVATION AND TECHNOLOGY MANAGEMENT

Credits: 7,5 ECTS credits
Semester: 1 semester
Spring
Objective

This course provides insight in innovation procesggth emphasis on both theoretical and
practical aspects regarding new product developrmamnid insight in the importance of
marketing. To understand innovation processesmmpamies, insight in both intra- as well as
inter-organizational challenges are required.

The innovation process as it takes place withimgles company will be focused on, as well
as business cooperation dynamics between cust@mérsuppliers.

Tuition
Lecturing. Student presentations.
Compulsory term paper, accomplished in groups.

Assessment
Compulsory term paper counting for approx. 25%heffinal grade.
Individual, written examination counting for appra6% of the final grade.

Contents

Introduction to innovation

Perspectives on innovation

The innovation process

Innovation and networks

Internationalisation of start-up firms

Cooperation in relation to development and comnaération of new technology
Technology based firms — challenges

Development of a business plan for a new product
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Evaluation of innovation processes, success factors

Syllabus literature

Cooper, R. G. (2005Product Leadership: Patways to Profitable Innovati®@econd Edition
Basic Books, New York.

Aune, T.B. og Sgrheim, R. (200&rtikkelsamling (Articles)Trondheim Business School.

JUR2001 COMMERCIAL LAW |

Credits: 7,5 ECTS credits
Semester: 1. semester
Spring
Objective

The objective of the course is to give an extensitr@duction to private law. The course will
develop the student’s analytical skills in intetprg and solving business problems with legal
implications.

Tuition
Lectures and tutorials. Written work under examditons, to be commented by the teacher.

Assessment
Individual written examination

Contents

General legal method and jurisprudence

Personal law (law relating to personal capacity)

Family law

Law of succession

Law of torts

Law of contract, and particular contracts (eg $4l&oods Act)

Law of property, including law of liens and mortgag

Insolvency (bankruptcy, liquidation, debt settlemewoluntary arrangement)
Corporate law

Syllabus literature

Gundersen, Fr. Fr. og Brudevik, A.Jus for gkonomeBth ed. Fr. Fr. Gundersen 2006
Haga, Karl J.Oppgaver i rettsleere8th ed. Oslo: Cappelen 2006

Norwegian Statues Compilation (Norges Lover) 1686&
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JUR3001 COMMERCIAL LAW II

Credits: 15 ECTS credits
Semester: 1 semester
Autumn
Objective

The objective of the course is to give an extensitreduction to private law, and secondary
public law (administrative law). The course willv@dop the student’s abilities and skill in
approaching and solving business problems with iegalications.

Prerequisites
Law | JUR2001 or any course deemed to be equivalent

Tuition
Lectures and tutorials. Written work under examditons, to be commented by the teacher.

Assessment
Individual written examination

Contents

Similar to Law | at an advanced level. Some adstiative law is also included:
General legal method and jurisprudence

Personal law (law relating to personal capacity)

Family law

Law of succession

Law of torts

Law of contract, and particular contracts (eg $&l€oods Act)

Law of property, including law of liens and mortgsg

Insolvency (bankruptcy, liquidation, debt settlemenluntary arrangement)
Corporate law

Administrative law

Syllabus literature

Barresen, PaKonkurs 3th ed. Oslo: Bedriftsgskonomens Forlag, 2001

Gundersen, Fr. Fr. og A. J. Brudvikus for gkonome8th ed. Fr. Fr. Gundersen, 2006
Haga, Karl J.Oppgaver i rettsleereth ed. Oslo: Cappelen, 2006

Martinussen, RoalKjgpsrett 3th ed. Oslo: Bedriftsgkonomens forlag, 2006

Os, Audvar m.fl.Forvaltningsloven og kommunergth ed. Oslo: Kommuneforlaget, 2001.
Norwegian Statues Compilation (Norges Lover)19668&20
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MET1001 MATHEMATICS

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn
Objective

This is an introductory course in mathematical gsial The purpose is to help students
acquire the mathematical skills needed to solveesbasic economic problems and to reed
relevant literature in the field of economics.

Tuition
Lectures, group work.

Assessment
Individual, written examination

Contents

Functions of One Variable

Differential Calculus

Single-Variable Optimisation

Implicit differentiation and elasticity
Exponential- and Logarithmic Functions
The Mathematics of Finance

Integration

Functions of Several Variables

Partial Derivatives

Multivariable Optimisation

Constrained Optimisation. The Lagrange Multiplieetihibd

Syllabus literature
Bjgrnestad, H., U.H. Olsson, S. Sgyland og F. Trede2007 Matematikk for gkonomi og
samfunnsfag/. edt. Kristiansand: Hgyskoleforlaget.

MET1002 STATISTICS — BASIC

Credit; 7,5 ECTS credits
Semester: 1 Semester
Spring
Objective

This is an introductory course to statistics fardgints in business and economics. Our
objective is to make statistics applied, livelydarear.

Prerequisites MET 1001. Mathematics Basic.

Tuition
Lectures, group work.
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Assessment
Individual, written examination

Contents

What is statistics about?

Descriptive statistics

Probability Theory

Discrete Probability Distributions (The Binomiakttibution, Hypergeometric distribution
and Poisson distribution)

Continuous Probability Distributions (The Normasidibution)
Two random variables (Covariance and Correlation)
Estimation

Hypothesis testing

Simple regression analysis

Applied Statistics with Excel

Syllabus literature
* Notes / Compendium
« Leavas G., 2004Statistikk - for universiteter og hggskolétniversitetsforlaget, 2005

MET2010 APPLIED STATISTICS

Credit: 7,5 ECTS credits

Semester: 1. semester

: Autumn
Objectives:

The course is built on the content of Basic StaistA central issue is the application of Excel

and SPSS using “real” datasets. Main focus is sglexercise problems and interpretation of
results with the field of micro-/macroeconomicsyaice, marketing and management. The
objective is hence to provide a statistical/ecortaméundament for students that makes them
prepared for their own research (bachelor and m#sésis). Datasets from the subject areas
mention above will be analysed using technique$ g variance analysis, non-parametric
methods, simulation, regression analysis, timeesemalysis, simultaneous equation modelling,
panel data techniques and discrete choice models.

Prerequisites: MET1001 and MET1002. Basic Mathematics and BaitisHics.

Tuition
Lectures, group work. Datalab with combined lecfuard exercises using datasets from
micro-/macroeconomics, finance, marketing and meamaat.

Assessment
An exercise must be performed and approved in dadieke the exam. More information on
this issue will be given at start of the courseerghs an individual, written examination after
the course.

Contents
The understanding of Excel and SPSS
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Short repetition of basic statistics

Variance analysis

Non-Parametric Statistics

Simulation

More on regression analysis (simple and multigistst prediction, residual analysis etc)
Non-linear regression and dummy variables
Multicollinearity and Autocorrelation

Simultaneous equations

Time series analysis

Panel data methods

Discrete choice models

How to write empirical reports (bachelor and mastesis)

Syllabusliterature
* Notes / Compendium (to be specified at the begmpirthe course)

MET3001 RESEARCH METHODS

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn
Objective

Give students basic knowledge of the key featur@ssearch methods and teach them to
carry out and participate in research projects.deuasite is a basic knowledge in statistics
(MET21002 or equivalent).

Tuition
Lectures and exercises.

Introduction to SPSS.

Assessment
Individual, written examination

Contents

Research and problem definition

Research design

Elementary data collection methods

Basic sampling methods

Elementary data analysis and interpretations
Report writing

Syllabus literature
Jacobsen, D.Hvordan gjennomfgre undersgkelsar@yskoleforlaget, 2005.

Articles, Stiklestad and Tharing 2007
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Recommended literature

Eikemo, Terje Andreas & Clausen, Tommy Hgyvardd.jré2007)Kvantitativ analyse med
SPSS: en praktisk innfgring i kvantitative analgketkker Trondheim, Tapir akademisk
forlag.

Johannessen, Asbjgrn (200iAtroduksjon til SPSS: Versjon 13 utg. Oslo: Abstrakt forlag
Nyeng, Frode (2004Yitenskapsteori for gkonomedslo, Abstrakt forlag.

MET3002 RESEARCH METHODS — AUDIT

Credits: 5 ECTS credits
Semester: 1 semester
Autumn
Objective

This is a modified version of MET3001 adapted toidents on the bachelor programme in
auditing. The objective is to give the studentsdkisowledge of the key features in research
methods and teach them how to carry out and paatieiin research projects. Prerequisite is a
basic knowledge in statistics (ME120 / MET1002).

Tuition
Lectures and exercises. The exercises will be cdrated to research questions relevant for
auditing students.

Introduction to SPSS

Assessment

Compulsory submission of individually written pagarly in the semester. Comments on this
paper will be given, and final marks will be given the basis on new submission at the end
of the term

Contents

Research and problem definition

Research design

Elementary data collection methods

Basic sampling methods

Elementary data analysis and interpretations
Report writing

Syllabus literature
Jacobsen, D.Hvordan gjennomfare undersgkelsar@yskoleforlaget, 2005.
Articles

Recommended literature
Johannessen, Asbjgrmtroduksjon til SPSS : versjon 14bstrakt forlag 2007

Nyeng, Frode: Vitenskapsteori for gkonomer, Abgstfakag, 2004
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MRK1001 MARKETING - BASIC COURSE

Credits: 7,5 ECTS credits
Semester: 1 semester
Spring
Objectives

The course aims to give the students basic conaeptarketing and to give the students the
opportunity to implement the marketing knowledgerealistic marketing problems.

Tuition
Lectures, group work

Assessment
Individual, written examination

Contents

Presentation of a planning model
Market information system
Satisfaction management

Company' s vision, mission and goals
Company culture - market oriented management
Company identity

The value chain

Product-market strategy

Price strategy

Distribution strategy

Sales — and communication strategy
Relation strategy

Syllabus literature
Equivalent literature in English: Philip Kotler: “Aketing Management — analysis,planning,
implementation and control” , Prentice Hall.

MRK2010 MARKETING COMMUNICATION

Credits: 7.5 ECTS credits
Semester: 1 semester

Autumn
Objective

The goal of the course is to give the studentoadmtroduction into communication as an
important part of the marketer’s toolbox, as wslla introduction into different
communication theories. By focusing on mass compatiun, personal communication and
communication between departments and companestldent shall develop a broad
perspective in the role of communication on a miamgeperspective. The student will also
gain knowledge about the advertiser, its coopezgiartners, as well as other actors in the
advertising industry. Throughout the course emghasl be on developing an understanding
of how different ways of communicating give diffateesults for the company.

38



Tuition
Lecturers and discussions

Assessment
Individual, written examination

Contents
What is communication?
What is marketing communication?
Promotion - advertising, public relations and s@esnotions
Personal selling, listening, and personal commuioica
Relationships in the advertising industry and betwadvertiser and agency
Information asymmetry and marketing
Communication within the company
Business to Business communication
Information
Influence strategies
Communication flows
Deceptive communication and advertising
Communication planning
Target groups
Positioning
Development of a communication strategy
Development of a media strategy
Forming the message
Creativity and solutions
The message in different channels

Syllabus literature

Percy, L. and R. Elliot. 2005. Strategic AdvertisManagement. 2nd ed. Oxford: Oxford
University Press.

Ulvnes, Arne M., Articles, Market communicationag&gies, Trondheim Business School,
2007.

MRK 2015 BUSINESS RELATIONSHIPS

Credits: 7,5 ECTS — elective 2. and 3. year students
Semester: 1 semester
Autumn

The course is taught entirely in English. The ceusopen for Norwegian students and
exchange students.

Objective

The objective of the course is to create insigtd business relationships as a phenomenon in
business markets. Such business relationshipsng@tant for companies when dealing with
customers and suppliers.

Tuition
Lectures, student presentations.
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Assessment
Compulsory term paper, conducted in groups.
Individual, written examination, 4 hours. Examioatisupport: Dictionary

Contents

Understanding business markets.
Relationships and suppliers.
Relationships and customers.
Development of relationships.
Strategy in business markets.
Business networks.

Syllabus literature

Ford, D., L.-E. Gadde, H. Hakansson and |. Snefff183):Managing Business
RelationshipsSecond Edition, Chichester: John Wiley & Sons.

Articles.

MRK2020 INTERNATIONAL BUSINESS

Credits: 7,5 ECTS credits
Semester: Autumn or Spring

The course is taught entirely in English. The ceusopen for Norwegian students and
exchange students.

Objective

The aim of the course is to introduce the studientse concept of international business, how
it works and the theories of international busindssgive the students an understanding of
the critical elements involved in doing businesthvioreign countries.

Prerequisite
Good command of English language, basic coursearkdfing.

Tuition
Lectures, group work, student case and articlegptations, classroom discussions and
company Visits.

Assessment

Individual, written examination, lasting for 4 heuat the end of the semester counts for 75%,
The examination is based on the textbook syllalbdsaalditional material referred to. A term
paper on a group basis to be handed in at the enafdhe semester counts for 25% of the
final grade.

Assisting material: Dictionary

Contents

The basis for International Business
Process of internationalisation
Entry strategies
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The European market
Collecting information
Financing and currency
The risks

Culture

International marketing
Investment strategy
Control strategy

Syllabus literature
Ball, Donald A.International business : the challenge of globahgetition/ Ball,
McCulloch. — 18 or 11" ed. - Boston : Irwin/McGraw-Hill, c2005/7.

Recommended literature
Collection of articles on International business

MRK3015 CONSUMER BEHAVIOUR

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn
Objective

Give a survey of central theories within the fiefdConsumer behaviour. The course will first
present Consumer behaviour in terms of being dabkshed discipline. It will then address
different perspectives that partly elaborate on @edly offer a critical view of the field. One
important aim is that students should gain knowgedigout the consumer in order to be able
to take part in the on-going debate about conswmeaind to be able to make marketing
decisions based on disciplines such as cognitiyehmdogy, social psychology, social
anthropology, sociology, economics and philoso@gnsequently, it will become apparent
that knowledge and reflection are central to ttseigiine.

Tuition
Lectures and discussions.

Assessment:

In order to be able to sign up for the exam, aigabbry essay must be approved and handed
in within a set deadline during the semester. Tio@gs may consist of 3 students. The date
for submitting the essay will be announced at the sf the course.

Individual written examination.

Contents

Introduction

The consumer as individual

The consumer as a social being

The decision-making behaviour of the consumer
Different perspectives on the consumer
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Syllabus literature
Schiffman & Kanuk: Consumer behaviour. 8. utg. HoenHall 2004.
Topics that are discussed during lectures.

MRK3021 SPORTS MARKETING

Credits: 7,5 ECTS credits
Semester: Spring

This course serves as an integral part of thenatemal programme for exchange students.
Norwegian students will also be admitted.

Objective

The aim of the course is to create an understarfdmigow Sports marketing can give
valuable insight into analyzing and developing $pdhereby creating value and increasing
the attractiveness of a sport for different stakeéis like participants, spectators, advertisers,
sponsor and the media.

Tuition
Lectures, group work, cases, article presentatimmd,classroom discussions

Assessment
Individual, written examination for 4 hours.
Examination support : Dictionary

Contents
What is sports marketing?
Selecting and understanding participants and sjgesta
Market structure and stakeholders in sports inglustr
Contingency framework for strategic sportsmarketing
Value creation in sports marketing
Service-Profit Chain in sports marketing
How to measure service quality in sport industries
Creating spectator satisfaction and loyalty
Fanatics and couch potatoes
How to understand different types of fans
The Sports Marketing Mix
Communicating Sports
The role and the use of media
Sponsorship
Selling sports
Advertising sport events
Sports product
The sports offering
Distributing sports
Pricing of sports
The process of coordinating sports marketing: Immgleting and controlling
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Syllabusliterature

Schank, Mattew D Sports Marketing — A strategic perspectitrerd edition, 2005, Prentice
Hall, upper Sadle River, New Jersey

Collection of articles

ORG1001 ORGANIZATION AND MANAGEMENT |

Credits: 10 ECTS credits
Semester: 1 semester
Autumn
Objective

The main aim of the course is to give an introducin organizational theory and
management. The students learn how to analyserasdrmi solutions to organizational
problems. The students work in groups.

Tuition
Lectures, group work and presentations.

Assessment
Individual written examination

Contents

Organizational Theory in a historic perspective
Goal and efficiency, decision-making, structure aunlture
Power and conflict in organizations

Learning and Change

Leadership theory

Work motivation

Group work and relationships

Group psychology

Women in management

Management of change

Knowledge management

Syllabus literature

Jacobsen, Dag og Jan Thorsvik: Hvordan organisasjpmgerer. Fagbokforlaget'®3dition
2007.

Hitland, Synngve: Articles ORG1001. Autumn 2004theim Business School.

Recommended literature
Busch, Tor og Vanebo, Jan Ole: Organisasjon oddeddniversitetsforlaget 5. utg. 2003.

Jacobsen, Dag og Jan Thorsvik: Hvordan organisassjiumgerer. Arbeidsbok. Casesamling.

Fagbokforlaget. 2nd edition 2002.

Fivelstad E. og J. F. Bakk®rganisasjonsteori: struktur, kultur, prosesser
3th edition Oslo: Cappelen, 1996.

Morgan, G..OrganisasjonsbilderOslo: Universitetsforlaget, 1988.
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ORG2002 STRATEGIC MANAGEMENT

Credits: 7.5 ECTS credits
Semester: 1 semester
Spring
Objective

This course aims to be an introduction to the werimaditions in the field of strategic
management. Our objective is to give the studessgctskills for a systematic analysis and
evaluation of strategic possibilities in enterpsidélore specifically, give the students the
necessary knowledge, to enable them to completatiarial” strategic analysis of a specific
enterprise.

Tuition
Lectures, group work, and discussions.

Assessment
Individual, written examination

Contents

Strategic analysis
Alternative views of strategy
Strategy models
Formulating strategies
Implementing strategies

Syllabus literature
Johnson, Scholes & Whittington: Exploring Corporateategy #.edition, Prentice Hall,
2005

Recommended literature
G. Roos, Von Krogh and J. Ro&trategi som konkurransefortrinkagbokforlaget 1997.
Porter, M. E.Competitive advantag&ew York: Free Press, 1985.

ORG2003 ORGANIZATION AND MANAGEMENT II

Credits: 5 ECTS credits
Semester: 1 semester
Autumn
Objective

The main aim of the course is to give the studersight into the field of organization and
management.This course is more extensive than O Which is a prerequisite to the
course. Discussions will be basedon the symbolicpast modern perspectives.

Tuition
Lectures.
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Assessment
Individual written examination.

Contents

A brief history of organization theory

Organization and environment

Organizational social structure

Technology

Organizational structure

Modernist conceptions of power, politics and cointro
Critical studies of power and control

Organizational change

Syllabus literature
Lee G. Bolman og Deal Terrence @ytt perspektiv pa organisasjon og ledelse. Stmktu
sosiale relasjoner, politikk og symbol&yldendal Norsk Forlag 2004.

Recommended literature
Gareth MorganOrganisasjonsbildernnfaring i organisasjonsteori. 1988

ORG2010 LEADERSHIP, COMMUNICATION AND COOPERATION

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn

This course serves as an integral part of thenatemal programme for exchange students.
Norwegian students will also be admitted.

Objectives

The purpose of this course is to broaden studentirstanding of processes related to
leadership, communication and cooperation in omgditns. Based on selected readings and
lectures as a background for case discussionsplayeand exercises the course aims for
students to experience and participate in a greweldpment process, and thereby develop
their understanding of the complicated processespg experience.

Prerequisite

Students are expected to have as a minimum ardudtory organization course as
background. Norwegian students specializing in oigdion will have priority subject to
previous grades.

Tuition

The course will consist of a combination of leciyrease discussions, group assignments,
role-play/exercises and student presentationsufseamaterial. All classroom activities will
be in English. Students must be able to expressgékres in English both orally and in
writing.

Active student participation in exercises and tiglodiscussions and presentation of literature
is expected.
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There will be a limit of 20 students admitted te ttourse. Admittance according to an
optimal mix of students. Third year students walvk priority over second year students.

Assessment

Class participation, presentations, and group assegts will make up approximately 40% of
the final grade.

A three hour individual written exam will count fapproximately 60% of the final grade.
Examination support : Dictionary

Contents
- Leadership
- The individual
- Group processes
- Culture
- Communication
- Co-operation
- Conflict

Syllabus literature
Compendium consisting of selected readings.
Vecchio, Robert POrganizational Behavior. Core Concepidhompson (2005)

ORG2013 NEGOTIATIONS

Credits: 7,5 ECTS credits
Semester: 1 semester
Spring

This course serves as an integral part of an iatermal program for exchange students. The
course is also an elective for students in theleedtachelor program.

Objectives

The purpose of the course is to provide studertts avtheoretical base for analysing,
preparing and conducting negotiations. The coanss at developing students’ analytical
skills and understanding of the importance of pe¢esonal relations in negotiation processes
through exercises, case presentations and disagssio

Prerequisites

Final grade is assigned on the basis of the cantdrd portfolio.

Students are expected to have as a minimum ardudtory organization course as
background. Norwegian students specializing in oiggion will have priority subject to
previous grades. There will be a limit of 20 studeadmitted to the course. Failure to meet
for the first session without prior acceptance byrse lecturer will result in a loss of place.

Tuition

The course will consist of a combination of lectjrease discussions, negotiation simulations
and group assignments. The experience gained fieradtivities will be discussed in relation
to presented theories.
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All classroom activities will be in English. Studemust be able to express themselves in
English, both orally and in writing at a level whdhey can take part in the negotiation
simulations.

Assessment
On a group basis required case studies will havetioanded in and passed, in order to take a
four hour written exam at the end of the course.

Literature
To be announced

ORG3011 HUMAN RESOURCE MANAGEMENT |

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn 2007

Objective
Introduction to Human Resource as an academic. fidld course gives insight and
understanding of the challenges organizationsifatas field today.

Tuition
Lectures and group work.

Assessment
Individual, written examination

Contents

Strategic human resource management
Recruiting, training and retraining new employees
Developing capabilities for organizational learning
Evaluation of employees

Developing competence

Handling conflicts

Knowledge workers and management

Creativity at work

Syllabuslitterature

Grimsg, Rigmor E.:Personaladministrasjon: Teori og praky 4. utgave, Oslo:
Universitetsforlaget, 2005.

Einarsen, Stale og Skogstad, Anders (redgt'gode arbeidsmiljg, krav og utfordringer
2000.

Articles

Recommended literature

Grimsg, Rigmor E.:Personaladministrasjon: Teori og prakiig. utgave, Oslo:
Universitetswforlaget, 2005 (de kapitler som ikkgoensum).

Einarsen, Stale og Skogstad, Anders (redgt'gode arbeidsmiljg, krav og utfordringer
FAgbokforlaget Vigmostad & Bjgrke, 2000 (de kapitem ikke er pensum).
Nordhaug, Odd: Malrettet personalledel$e2. utgave, Tano Aschehoug, 1998.
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Nordhaug, Odd: Kompetansestyring i arbeidsliveTano Aschehoug, 1998.

ORG3016A MANAGEMENT AND WORKING LIFE

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn
Objective

The main aim of the course is to give the studkentsvledge about changes in the working
life and the consequences for the individual ardattganization.

Tuition
Lectures.and student presentations

Assessment
Individual written examination

Contents

The new working-life
Immigrant in the working life
Wage-gap

Part-time-work

Work and family

Syllabus literature
Synngve HitlandKompendium i faget Ledelse og arbeidsli@dH, 2007.

Recommended literature

Inger Lise BlakstadLgnnsomt mangforld i ledelse og styre: kvinngplinger, oldinger?
2005

Stein O LevorsenStyrearbeid i praksis. Innfgring i styrets hovedggyer og arbeidsform
med eksempler og bedriftshistoriemiversitetsforlaget. Oslo 2003.

ORG3020 MODERNIZING THE PUBLIC SECTOR

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn
Objective

The main aim of the course is to introduce theestiglto the processes of modernising the
public sector, and the history behind the necessiof the renewal. The aim of the subject is
also to give an overview of public sector at thetad as well as the local level. The
relationship between politics and administratioil ne discussed as well.

Tuition
Lectures and group work.
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Assessment

During the semester it will be two compulsory paperbe passed in order to qualify for the
final exam.

Individual, written examination, 4 hours

Contents

New Public Administration.

Privatization and outsourcing

The process of effectiveness in the public sector
New challenges to management and organizing
Public policy and administration

The public sector and the market

Different ways of governing the public sector

Syllabuslitterature

Modernisering av offentlig sektor : New Public Mgeaent praksis / Tor Busch ... [et al.]
(red.). - Oslo : Universitetsforl., c2001.

Christensen, Tom m fRorvaltning og politikkJniversitetsfrolaget 2002

Kompendium iModernisering av offentlig sektor ORG3020zsten 2005.

Articles

ORG3025 MANAGEMENT OF CHANGE

Credits: 7,5 ECTS credits
Semester: 1 semester
Spring
Objective

The aim is to show the students how to meet thegssees of change in corporations and to
see these processes as a great challenge for magr@gén important theme in this course is
dealing with the strategic work of the change psses, planning and accomplishing results
of the change processes. Dilemmas, both practichéthical dilemmas that turn up in these
processes, are also integrated in the course.

Tuition
Lectures, presentations, discussions and group-work

Assessment
Individual written examination

Contents

The need for change- challenges arising from chairgexternal conditions
Strategies for managing change

The management of change - corporate visions afggha

Change in corporate culture, corporate profile #dnedmportance of added value
Management of innovation

Ground rules for processes of change — conflict@owder struggle

The responsibility of the board for processes @ingje — a case study

Critical factors related to the management of ckeang
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Syllabusliterature

Kotter, John PLeading change- Boston, Mass: Harvard Business School Pre€96:1
Banken, K. og Solberg, S.Markedsplanlegging — fra visjon til kundetilfredsAapir
akademiske forlag 2002

Banken: Articles i Endringsledel2006

Recommended literature

Amundsen, Jan Sverre. (200&rdiskapende endring — veien mot beste prakisto,
Gyldendal Akademisk.

Cummings, T.G. & Worley, C.G. (200®)rganization development and change
8.ed. Mason, Ohio, Thomson/South-Western.

REV3015, REV3025 AUDITING

Credits: 35 ECTS credits
Semester: 2 semesters
Objective

Both lectures and the general study structure esegded to prepare the student for the final
state examinations. The objective is to give theets basic knowledge of business
economics theory, training and insight in the uskiodamental methods of analysis. Also
basic knowledge of and skills in working with fir@al accounts and the analysis of these,
based on existing rules and regulations. To devislebility of economic thinking from a
leadership perspective.

Tuition
Lectures, exercises.

Assessment

2 final individual written state examinations:
REV3015 Auditing Theory and Method
REV3025 Financial Accounting and Auditing

Contents

Annual balance of accounts

Examination of requirements of the annual balamzdding periodising, valuation,
classification, specification, and additional infa@tion

The auditory profession

Examination of the prerequisites of good auditinacfice

Auditing techniques

The place and content of business economics asalyse of models.
Production, costs, and income analysis.

Types of market structures and price setting.

Product and costs calculations.

Break-even point analysis

Problems of product choice.

Making out financial accounts.

Measurement problems.

Accounting and Tax Laws.

Accounts analysis.
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Calculations of capital requirements and budgeting.
Electronic data processing and accounting.

Syllabus literature

Gulden, Bror Petter (200®&evisjon : teori og metod&.utg. Oslo, Cappelen Ak. Forlag.
Lovregler og revisjonsstandarder gjengitt i Revisors Handbokutgis arlig).

Huneide, Jens-Erik m.fl. (200Arsregnskapet i teori og praksi$.utg. Oslo, Gyldendal
Johnsen, Atle og Erlend Kval (199Rggnskapsloven: kommentarer til lov av 17. julid 89
56 om arsregnskap m.@slo, Cappelen akademisk forlag.

Lovregler og regnskapsstandarder gjendievisors Handbok007) Oslo, Den norske
revisorforening.

Fladstad, Harald N., Kvifte, S.S. og Tofteland,(2002)Arsregnskap og god regnskapsskik
oppgavesamling med lgsning@rutg. Oslo, Den norske revisorforening.

SM@1001 MICROECONOMICS

Credits: 7,5 ECTS credits
Semester: 1 semester
Spring
Objective

The purpose of this course is to help the studerastain a basic understanding of
microeconomic behaviour in a modern industrialisediety. Through the lectures and
exercises the students are introduced to the noaicepts and relations of microeconomic
theory.

Tuition

Lectures and seminars.

Assessment
Individual, written examination.

Contents
- Basic theory of consumer behaviour
- Basic theory of the firm and the producer
- General market theory:
- perfect competition
- monopoly
- monopolistic competition

- oligopoly

Syllabus literature

Pindyck, Robert SMlicroeconomicsDaniel L. Rubinfeld. - 5th ed. - Upper

Saddle River, N.J. : Prentice Hall, c2005.

Grgnn, Erik.Mikrogkonomi : formler og oppgaveilgsningsforslag / Erik Grgnn. - Siste. utg. -
Oslo : Cappelen akademisk

Recommended literature

Dedekam, Anders, jMikrogkonomi Bergen : Fagbokforl., siste utg. Ringstad, Vidéikro-
og markedsgkonomi / Vidar Ringstad, siste utg.sli¢{> Cappelen

51



SM@2001 MACROECONOMICS

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn
Objective

The purpose of this course is to help studentsmadthasic understanding of how economic
policies are designed to reach political and ecao@oals.

Tuition

Lectures and group work.

Assessment
Individual, written examination. Compulsory papest.

Contents

- concepts and relations of the National Budget

- aggregate demands

- IS-LM-BP models

- exchange rate regime

- fiscal and monetary policy

- application of the theory on the Norwegian ecogiom

Syllabusliterature
Bredesen and A. Dedekaijelper i makrogkonomislo: Univ.forlaget , latest ed.
Dedekam, A.MakrogkonomiOslo: Universitetsforlaget, latest ed.

SM@2020 WELFARE ECONOMICS

Credits: 7.5 ECTS credits
Semester: 1 semester
Spring
Objective

This course provides knowledge about the welfapa@wmic consequences from economic
activities, such as the production and consumptigoods and services. It also deals with the
interaction between the public- and private sedt@nalyses the role of the public sector in a
mixed economy, with special attention on the joladjisting for market failures.

Tuition
Lectures

Assessment
Individual written examination of 4 hours
Assisting material: Calculator and dictionary

Contents

Welfare economic theory
Market failures

Cost- benefit analysis
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The economics of the public sector
Environmental economics

Syllabus literature

Pindyck, Robert S. (2009)licroeconomicg Robert S. Pindyck, Daniel L. Rubinfeld. - 5th ed.
Upper Saddle River, N.J. : Prentice Hall.

Stiglitz, Joseph. (2000)Economics of the Public Sectocatest edition. W.W. Norton &
company. New York

Articles

SM@2025 THE ECONOMICS OF SPORT

Credits: 15 ECTS credots
Semester: 1. semester
Spring
Objective

The subject is split in two sections. The firsttegraims to give the students an understanding
of economic issues related to sport and sportitigitees. Special attention is paid on analysing
the factors that influence the revenues and costs these activities. This, both applies to their
monetary values as well as the distribution of thadditionally, it also discusses how to
measure the value of non-monetary impacts.

The second section, is called Sport and Markelihg.aim of Sport and Marketing is to create
an understanding for how Sports marketing can gaheable insight into analyzing and
developing sports, thereby creating value and aging the attractiveness of a sport for
different stakeholders like participants, specttadvertisers, sponsor and the media.

Tuition
Lectures and case studies.

Assessment
Individual, written examination.

Contents

Sport competitions as commodities

The demand for sport

The supply of sport; the distribution between thegte- public and voluntary sector
Sport and media — an economic perspective.

Market structure and stakeholders in sports inglustr
The sports offering and value creation

Contingency framework for strategic sportsmarketing
The Sports Marketing Mix

The role and the use of media - an marketing petsfge
Sponsorship

Syllabus literature

Cook, A. (1994)The economics of leisure and spamdndon: Routledge.
Gratton, C. & Taylor, P. (2000Economics of Sport and Recreatidiondon: Routledge.
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Schank, Mattew D $ports Marketing — A strategic perspectitherd edition, 2005, Prentice
Hall, upper Sadle River, New Jersey
Articles

SM@3015 INTERNATIONAL MONETARY THEORY

Credits 7,5 ECTS credits
Semester: 1 semester
Autumn
Objective

To introduce the students to monetary policy archarge rate policy, and to learn to analyse
the sector from a macroeconomic perspective. Te givunderstanding of how the balance of
payments and exchange rates work, and the conssspiehfiscal and monetary policy

Tuition
Lectures, presentations and group work

Assessment
Individual written examination. Compulsory papestt

Contents

Inter-temporal budget constraints

Supply and demand for money

Supply and demand for currency
Exchange rate regime

Aggregate demand and aggregate supply
Supply-Side policy

Fiscal policy

Monetary and exchange rate policy
Financial stability

Euro

Exchange rate determination in the short and iridhg run
The international monetary system
Business cycles

Inflation target

Norwegian monetary policy

Syllabus literature

Burda, M. and C. Wyplos#acroeconomicxford: Oxford University Press, Latest edition.
Norges Bank: Norske finansmarkeder- pengepolitdkkimansiell stabilitet, Occasinal paper No
34, 2004

Articles and handouts

Norges Banks Penger og kreditt.

@konomiske utsyn, Statistisk Sentralbyra

Nasjonalbudsjett.

Recommended literature

Austvik, Ole Gunnar. Internasjonal handel og gkois@nmtegrasjon / Ole Gunnar Austvik,
Isachsen, Arne Jon. Globale penger / Arne Jon $eacbg Geir H. Bjgnnes. - Oslo : Gyldendal
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Akademiske, 2004.

Erling Vardal, Ivar Bredesen. - Oslo : Gyldendadddémisk, 2002.

Hanisch, Tore Jgrgen. Norsk gkonomisk politikktizé arhundre : verdivalg i en apen
gkonomi / Tore Jgrgen Hanisch, Espen Sgilen, Glifuklund . - Kristiansand : Hayskoleforl.,
1999.

Euroen og den norske kronens skjebne / Arne Jahdsa og Ole Bjgrn Raste (red.). - Bergen :
Fagbokforl., c1999.

Korsvold, Pal E. Valutastyring / Pal E. Korsvol@. utg. [i.e. 3. utg.]. — Oslo:Cappelen 2000.
Klovland, Jan Tore. Pengepolitisk tennis: To kidssdobbeltfeil og en ny darlig serve. | :
@konomisk politikk i en turbulent verdensagkononiihizgersen, @ystein(red): SNF arbok
1999, Fagbokforlaget .

Hagen, Rune Jansen. Finanspolitisk traye elleekans nye kleer? @konomisk politikk i en
turbulent verdensgkonomi Thggersen, @ystein(red): SNF arbok 1999, Fagbladet
Steigum, Erling. Moderne makrogkonomi / Erling §ten. - Oslo : Gyldendal akademisk, 2004.
Perspektiver pa pengepolitikken / Jan Fredrik Qaitj®g Jistein Rgisland (red.). - Oslo :
Gyldendal akademisk, 2000.

SM@3020 APPLIED MICROECONOMICS

Credits 7,5 ECTS credits
Semester: 1 semester
Autumn
Objective

Give the students an understanding of how microaeides can be applied to concrete
problems and, in particular, how the market funwiavhen the free market conditions are not
present. The focus is on markets with few participaand there will be extensive use of
game theory to give students insight into the sgiatthinking of competitive agents.

Tuition
Lectures

Assessment
Individual, written examination

Contents

Game Theory

Price Competition

Strategic Moves

Coordinated Behaviour
Uncertainty and Expected Utility
Auction Theory

Problems of Information

Syllabus literature

Sgrgard, Lars 200%onkurransestrategi - eksempler pa anvendt mikrogka 2. edt. Bergen:
Fagbokforlaget.

Collection of articles.
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SPR2010 BUSINESS AND MANAGEMENT ENGLISH

Credits: 7,5 ECTS credits
Semester: 1 semester
Autumn

The course is taught entirely in English. The ceusopen for Norwegian students and
exchange students.

Objectives

This course will help you improve your oral andtéem English for use in business and
management situations, whether you need to wnite-letters or reports, or make a
PowerPoint presentation to an international audievitere English is the common language.

Tuition

The course assumes students have a working knogvigdgnglish, and will focus on
improving written and oral skills by examining commproblem areas for non-native
speakers of English, including sentence strucpagggraph construction, prepositions,
punctuation and pronoun use. Students will alsthibeir business and management
vocabulary through assigned readings and mandatatypresentations. There will be
frequent take-home assignments to help studentpesiéheir written and oral skills. All
students must complete all assignments in ord&ki® the examination.

Assessment
The Assessment will consist of two parts: An indual written exam 4 hrs (75%) and an oral
exam (25%).

Contents

Writing and grammar: Sentence structure, parageapbtruction, prepositions, punctuation
and pronoun use

Expanding business and management vocabulary

Presenting material orally in English

Contemporary business communication

Syllabus literature

English For Business Studies, by lan MacKenzie,
Cambridge University Press.
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MASTER COURSES

AF500 MASTER THESIS

Responsibility: Teaching supervisor, appointed
Credits: 30 ECTS credits

Semester: Spring

Code: AF 500

Objectives

The Master Thesis is an independent student projeter guidance. By means of the thesis
the students are supposed to demonstrate thatyabibutline, analyze and work out the
problems they focus on. The thesis should also theedemand for relevance. This means
that it should produce new knowledge directed tolwaertain goals or applications.

For the students the thesis is meant to be theeappes’ final test. It is supposed to prove
that the students possess the knowledge of seteméthods needed for their approach to the
problems.

Linesof direction

In principle the work on the Master Thesis starith\& preliminary project outline to be
handed in by the end of th&"&emester. The written outline or draft will thestitle who
should be appointed supervisor. During tHes8mester the students will work up the draft
which then will be approved by the end of October.

Regarding the Master Thesis itself the followinggsuare laid down:

1. The Master Thesis is written either by one studdmme or by 2 students together, but
not by more than two students.

2. The student(s) and the supervisor will enter ae@gent regarding the progress and
guidance of the project. This will be done aftex gnoject draft has been approved.

3. The scope of the Master Thesis is dependent onhwhtte work is done by one
student alone or by two students. In the case efstudent alone the range should be
approximately 90 pages. If it is a joint effort tyo students the number of pages
should be about 120.

4. The Master Thesis should contain an abstract/suspnmatnglish of one A4 page to
be inserted after the introduction. The summasuposed to provide briefly
information about the problems to be approachedapplication of theory, scientific
methods, and the main conclusions.

Assessment

The thesis will be evaluated by the students”™ ad\dasad an external evaluator, and it will be
assigned a grade.
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BA400 FINANCE

Credits: 7,5 ECTS credits

Semester: 1 semester
Autumn

Objective

This course is motivated by the strong positiorinifinance held by the application and pricing
of financial instruments, both conceptually witkine theoretical framework and in practice.

The main focus is on the treatment of contraces digtions, forwards, futures and compounds
thereof, with examples drawn from equities, bords;encies and commodities’ markets.

The course aims to give students an understanélihg dundamentals of such derivative claims.
The application of such contracts in risk manageraad hedging will be discussed, as will the
pricing problems. Emphasis will be on arbitragesfpeicing models.

Tuition
Lectures, mandatory individual assignments.

Assessment

In order to access the final exam, mandatory assgts need to have been passed. Individual
written examination. Examination support: CalculatGertain tables and formulas will be
available as an appendix to the exam.

Contents

Strategies for managing financial risks based uperuse of derivatives
Forwards, futures and swaps

Bonds, term structure and duration

Options and parity relations

Dynamic models for pricing, emphasizing the bindmadel
Black-Scholes option pricing formula

The relation between binomial pricing and the B<3ld/

Compound claims

Syllabus literature

Selected chapters from McDonald, RoberDEerivatives MarketsAddison Wesley, ? edition.
Papers, handouts may come in addition.

Further reading:

Hull, John,Options, Futures, and Other Derivatiyéentice Hall. 2003.
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BA 411 VALUATION AND PROFITABILITY

Credits: 7.5 ECT credits
Semester: 1 semester
Autumn
Objective

The course aims to teach the students to struatutsolve problems they might encounter as an
economic advisor for a company or an organizalitee. type of problems concerned would be
within the fields of financial accounting, finankcaalysis and to some extent tax considerations.
Important areas are valuation of companies andausision of profitalility, including return on
investment, residual value and internal rate afrrefThe models are Excel-oriented.

Tuition
Lectures, group work and discussions.

Assessment
In order to access the final exam, some mandatssigmments need to have been passed.
Individual written examination (4h). Aid: Approvedlculator

Contents

Cashflows

Valuation models and required rate of return (distoate)
Restructuring business enterprises

Measurement of profitability and return on investitne
Due diligence analysis

Financial strategy and analysis

Syllabusliterature

Benninga, Simon Z. og Oded H. Sar@orporate Finance. A Valuation ApproadicGraw-
Hill 1997

Gjesdal, Fraystein og Thore Johnséfravsetting, lgnnsomhetsmaling og verdivurdering.
Cappelen Akademisk forlag 1999

Articles and lecture notes to be announced attémedf the semester

Recommended literature

Boye, K. & Meyer, C.B. (red.¥usjoner og oppkjapOslo: Cappelen Akademisk Forlag 1998

Copeland, Koller & MurrinValuation, Measuring and Managing the Value of Canigs.2™
ed. New York: Wiley, 1994.

Dahl, G.A., Hansen,T., Hoff, R. & Kinserdal, A. dr& Verdsettelse i teori og praksi®slo:
Cappelen Akademisk Forlag 1997
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BA421 DECISION THEORY AND CORPORATE FINANCE

Credits: 7,5 ECTS credits

Semester: 1 semester
Spring

Objective

The motivation for the course is to give the studemwledge of central topics in
management science. The main theme is rationasidasiunder uncertainty.

The first part of the course will model a genemtidion by ordered preferences. We look at a
set of axioms and expected utility. Topics are etgu utility, risk aversion, risk premium,
certainty equivalent, dominance, subjective prolitads and identification of risk

preferences. Topics are Bayesian inference, decisées and value of information. We are
also looking at the demand for insurance and astetimakers action under uncertainty.
Other topics are optimal sharing of risk, insurapoemium and level of indemnity, and co-
insurance and expected utility theory.

The course describes information analysis and Imbevration is sampled before the
decision. Asymmetric information is used to desemlolverse selection and "moral hazard"
problems. These problems are central for decisimede within the firm about capital
structure, security issuance and distribution poli€onflicts between stockholders and
debtholders, performance based compensation foageament; securitization and new forms
of securities are discussed

The course will give a solid foundation for furtretudies of business administration and
management science.

Tuition
Lectures, group work, discussions

Assessment
Completed term paper and assignments are necdesaeyess individual written
examination.

Syllabus literature

Mark Grinblatt and Sheridan Titman: Financial Maskand corporate Strategy. 2nd edition,
McGraw-Hill, 2001.

Eeckhoudt, L. and C. Gollier; Risk - Evaluation, Mgement and Sharing,

Harvester Wheatsheaf, 1995.

Articles and handouts.

Supporting literature:

David M. Kreps. A Course in Microeconomic Theorfrinceton University Press 1990
Gjesdal, F. og Johnsen, T. (199%Kravsetting, lannsomhet og verdivurderir@appelen
Akademisk Forlag.

Chris Brooks. "Introductory econometrics for fin@i€Cambridge University Press 2002
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BA430 MANAGEMENT CONTROL

Credits: 7,5 ECTS credits

Semester: 1 semester
Autumn

Objective

The course seeks to develop the students’ unddimstaof management control in private and
public organisations. The objective is to develop students’ ability to find different
solutions using relevant theories, methods and ecapdata.

Tuition
Lectures

Assessment
Group assignment (case)
Individual written examination of 4 hours (100%tbé final grade)

Contents
Management control tools
Different perspectives on management control

Syllabus literature
Articles

BA 440 CAPITAL MARKETS AND UNCERTAINTY

Credits: 7,5 ECTS credits

Semester: 1 semester
Spring

Objective

This course treats various aspects of capital ngrgace formation and portfolio choice — with
emphasis on models wherein uncertainty is preddmse items are focussed on via decision
making models and pricing models from modern fingnteory. Students will be enabled to
analytically approach central themes in this field.

Tuition
Lectures, four mandatory assignments includingaaise-based term paper.

Assessment

In order to access the final exam, the four mamgatssignments need to have been passed.
Individual written examination (4h).

Aid: Approved calculator. Formula sheet appendeskem.

Contents

Topics include:

Investment decisions

Expected utility and risk averison
State-preference theory and complete markets
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Optimal portfolio choice under uncertainty
Market equilibrium: CAPM and APT

Pricing of contingent claims

Real options analysis

Efficient capital markets: Theory and evidence

Syllabus literature

Selected chapters from the textbook by Copelandstdvie ShastriFinancial Theory and
Corporate Policy (4" edition) Pearson-Addison/Wesley 2005. Other maltefscientific
papers, handouts) will be made available as theseamommences.

BF400 THE THEORETICAL FOUNDATIONS OF BUSINESS ECONOMICS

Credits: 7,5 ECTS credits

Semester: 1 semester
Autumn

Objective

The main objective of the course is to give thelatis an understanding of the eclectic nature of
business administration. Furthermore to give aiglrsnto the historical development of the
topic showing the development of the use of sdiemoncepts and analytic methods in
understanding the problems and development ofgamaration or a firm. The firm’s
management of economic resources within the liafitailtural and environmental values is also
a major topic.

Tuition
Lectures, term papers, group work and discussions.

Assessment
» Compulsory papers and termpaper written indiviguadlin pairs (passed/not passed)
* Anindividual written examination at the end of gemester.

Contents
(1) The theoretical foundations and the developmebusiness administration.

* What is business administration and the naturbefitm?

» The theoretical foundations; Rationality, choice anarcity

* More realistic assumptions of economic behaviowmf“economic man”,
through “administrative man”, towards “contractuzn”.

e From theoretical black box to economics of orgatnires. The contractual
perspective of R.H. Coase, the start of the devetopt of agency theory and
transaction cost theory. The contractual and tictrs@al perspectives and the
significance for business administration.

(2) Historical perspective: Development of the thedrthe firm in research and practice.
» History of ideas in business administration (parfhe development of
business administration in Antiquity, in Italy tlugh the Middle Ages and the
Renaissance.
» History of ideas in business administration (pBrtJacques Savary and Oskar
Sillen , the influence of Germany on the developnodibbusiness
administration in Scandinavia.
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« The development of business administration in 8f&cntury: Accounting in
Germany, linear programming, dynamic programminijtyuitheory, game
theory, decision theory, financial accounting, aastounting and finance.

(3) Scientific theory and business administratiiternative concepts of rationality. The
post-modern perspective.

Syllabusliterature

Douma, S., Schreuder, HEgonomic Approaches to Organizatior&th ed.
Prentice-Hall/Pearson Education Ltd. 2002 (ISBN/8 85199 4).
Articles.

BF410 RESEARCH METHODS, QUALITATIVE AND QUANTITATIV E

Credits: 15 ECTS credits

Semester: 1 semester
Spring

Objective

This course provides further studies in generaassh methods of the social sciences,
including the philosophy of science, the researdtgss, qualitative and quantitative
methods. The course continues the themes discus8#8T1002 and MET3001. Important
objectives are to prepare the students for the wuittk their Master-thesis, under guidance in
research designs and scientific research methods.

Within the quantitative methods the students woitk Wwoth the theory and the applications
of econometric methods. Much effort will be putdribe use and interpretation of multiple
regression models. Violations of the classical aggions will be discussed, both
theoretically and by using examples. Different data from the specialization courses will be
analysed and discussed, using the software SP®Safdidates will also be given a general
introduction to qualitative methods. Depending loe approach and level of analysis the
candidates will get to know a wide spectre of mdthancluding for example: different ways
to observe, qualitative interviews and talks, asialy documents etc.

The general introduction to philosophy of scienak sthow how the choice of method is
connected to a more basic view of knowledge anéldpment of knowledge (epistemology)
and how the social world can be understood (ontglog

Tuition
Lectures, seminars, problem-based activities.

Assessment

Before the students can take the final examinatibrey must have written and passed 3
papers within the three parts of the course.

Contents

Part 1: Philosophy of science and the research press.

* Views on human nature as a foundation in sociansg.
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Different epistemologies and their relation to eliéint research designs.

Is the human world measurable?

Quantitative and qualitative methods as reflectiifgrent views on what is real.
Reliability and validity.

Analytical and hermeneutical method/knowledge.

Problem recognition and the formulation of the agsk questions.

Part 2: Quantitativ analysis. Econometrics.

Data collection. Sampling and sample designs. Measent.
Statistical principles. Probability distributiorisstimation. Hypothesis tests.
T-tests one and two samples. Analysis of varianOeg-way and two-ways ANOVA.
F-tests. Applications using SPSS.
The classical multiple regression model. The ctadsassumptions. Ordinary least
squares. Hypothesis testing: t -tests and F-tests.
Violations of the classical assumptions.
Specification:
Choosing the independent variables. Choosing diturad form.
Multicollinearity.
Serial correlation.
Heteroskedasticity.
Applications using SPSS.
Logistic regression
Factor analysis

Part 3: Qualitative methods

When is a qualitative method appropriate?

Combining qualitative and quantitative approactieangulation).
How to select units in qualitative research? Methofidselections.
Observation and fieldwork.

Qualitative interview. Individual and group integws.

Use of focus groups.

Analysis and critique of documents.

Case-studies.

Analysis and interpretation of data.

Building theories from qualitative data.

Syllabus literature

Part 1: Philosophy of science and the research press.

Frode NyengVitenskapsteori for gkonomekbstrakt forlag, 2004.
Kompendium/Artikkelsamling.

Part 2: Qualitative methods

Sigmund GrgnmadSamfunnsvitenskapelige metadeap. 1,2, 3, 8,10, 11, 12, 13,17, 18.
Bergen, Fagbokforlaget 2004
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Anne RyenDetkvalitative intervjuet. Fra vitenskapsteori til tatbeid Bergen,
Fagbokforlaget 2002
Artikkelsamling.

Part 3: Quantitative methods:

A. H. Studenmund: Using Econometrics. A practguable. Fourth edition. Addision Wesley
Longman, inc. 2006.

Kompendium/artikkelsamling.

R. HammervoldEn kort innfgring i bruk av SPSS.14rondheim Business School 2006.

Recommended literature
1. Philosophy of science and the research process:

Eneroth, BHur méater man “vackert™? Natur och Kultur, 1984.

Chalmers, A.FWhat is this thing called science®pen University Press,

Hovi, J/Rasch, B.ESamfunnsvitenskapelige analyseprinsippemgbokforlaget, 1996.
Grimen, H/Gilje, N:Samfunnsvitenskapenes forutsetningbsmversitetsforlaget, 1993.
Elster, JNuts and bolts for the social scienc€ambridge University Press, 1989.
Collin, F/Kgppe, SHumanistisk videnskabstepbanmarks Radio Forlaget, 1995.
Kuhn, T.S:The structure of scientific revolutiondniversity of Chicago Press, 1970.
Kaiser, M:Hva er vitenskap, Universitetsforlaget, 2000.

2. Qualitative method:

P. Brewerton, L. Millward : @anizational Research Methods.

London, Sage. 2001.

Jacobsen, D.Hvordan gjennomfgre undersgkel®eHagskoleforlaget, 2000.

Robert K. Yin:Case Study Research. Design and MethSdge Publications 1989.

Holter H, Kalleberg: Kvalitative metoder i samfunnsforskningJniversitetsforlagets
metodebibliotek. 1996

Thagaard, ToveSystematikk og innlevelse. En innfgring i kvahtatietode Fagbokforlaget
1998

Holly Edmunds:The Focus Group Research Handbodknerican Marketing Association,
NTC Business Books1999

3. Quantitative method:
Kristen Ringdal: Enhet og mangfold. Fagbokforlagé01.
Eikemo T A, Hgyvarde Clausen Kvantitativ analyse med SPS&pir akademiske forlag
2007.
Hair, J. F.; et. al Multivariate Data Analysis5th ed. Prentice Hall, Inc. 1998.
Wooldridge J Mintroductory EconometricsSThomson 2006.
Gripsrud G, Olsson U HMetode og dataanalysélgyskoleforlaget, 2004.
Lillestgl J: Sannsynlighetsregning og statistikk med anvendel€appelen Akademisk
Forlag, 1997.
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MF410 MANAGEMENT OF LOGISTICS

Credits: 7,5 ECTS credits

Semester: 1 semester
Autumn

Objective

The main objective is to give an overview of thgistic strategies that exist in order to
increase the firm’s/organizations’ economic resi8isecifically, the course deals with
improving the efficiency of the logistic systemslaralue chain of national and international
markets.

Tuition
Lectures, group work, discussions, presentatiodgenmn papers.

Assessment
Mid term paper (40%) individually or in pairs andiadividual written examination (60%)

Contents

- Logistics as a special subject and growth area

- Customer-dominated and market-oriented logistics
- The management of logistics in the value chain

- The strategic importance of logistics

- Logistics as a competition strategy

- Logistics accounting/Target numbers of logistics

- Principles for creating efficient processes of $bigs

- IKT and logistics

- Green logistics

Syllabus literature

Banken, K: Articles, Trondheim Business School,7200

Christopher, M.Logistics and Supply Chain Management — Creatiniyd/adding Networks
Pitman Publishing, London, 3 edition, 2005

Recommended literature

Bjarnland, Persson, Virunhogistikk — et lederansva@zyldendal Akademiske Forlag, 2001

Bloomberg, Lemay, Hann&bgistics,Pearson Education, Prentice Hall, New Jersey 2002.

Gottarna J. et alStrategic Supply Chain Alignment — Best praciitesupply management
Gower, Vermont, 1998.

Gattorna et al:Strategic Supply Chain Alignment — Best practice supply chain

managemeniGower 1998

Coyle, Bardi, LangleyThe management of business logistésst publishing company 1988
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MF431 INDUSTRIAL MARKETING

Credits: 7,5 ECTS credits

Semester: 1 semester
Autumn

Objective

The objective of the course is to create insigtd the field of industrial marketing. Industrial
marketing concerns purchasing and sales betweamiaegions. The course focuses in
particular on business relationships as a way &b wih transactions between organizations.
Such business relationships are characterizedhiyhadegree of stability, and represent both
opportunities and limitations for companies.

Tuition
Lectures, group work, discussions. Student presensa

Assessment
Portfolio evaluation:
Term paper(s) (40%) and individual written examoma({60%).

Contents

* Industrial marketing: different theoretical perspezs.

* The company as part of a network: opportunitieslaniations.
» Development of business relationships.

* Industrial marketing in a network perspective.

* Industrial purchasing in a network perspective.

Syllabus literature
Articles.

Recommended literature

Ford, D., L.-E. Gadde, H. Hdkansson and |. Sne{#f1@3):Managing Business
Relationships, Second editig@hichester: John Wiley & Sons.

Hakansson, H. and I. Snehotal$, 1995):Developing Relationships in Business Networks
London: Routledge.

MF455 MARKETING CHANNELS

ECTS credits: 7,5
Semester: 1 semester

Autumn
Objective

The main goal of the course is that students slealop their competencies in both theory
and methods that are relevant for managing andciegi marketing channels. The point of
departure is a customer-focused and market-oriesitategy. The course aims at discussing
strategic problems in marketing channels and retpand will focus on the problems
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associated with various markets/businesses, teeofdégislation, the supplier's role,
competition, new technology and adaptation of faenmathe market.

Tuition

Lectures will cover both theoretical and practigadblems in retailing, and will also focus on
the methodological aspects of writing a thesis. [Batures will be organized as seminars
allowing much scope for discussions and commurmnatn the students' areas of interest and
problem approaches in the course. Classroom distisswill stimulate interaction between
students and lecturer and will therefore have ars@nfiorm that requires active student
participation.

The project papers shall deal with problems orlehgks faced by a company or a line of
business. The project paper may either be formiilasea thesis proposal, as a paper on a
particular case or as a review of previous workinithe student's field of interest. Emphasis
will be placed on the paper being focused, strectand that the methodological approach is
adapted to the problem. . The project must be ptedeand discussed in class before it can be
handed in for evaluation.

Assessment

Presentation: Each student (or group) shall gikeetaire on a given topic (pass/fail).

Written project paper, (mid-term) on a give tofibe students shall present the results in
class (pass/fail) All aids are allowed (One grader)

Individual, written examination (lasting for 4 heyimwhich accounts for 100% of the grade, at
the end of the semester. Aids: None

Contents
INTRODUCTION
* Marketing Channels: Structure and Functions.
* An Analytic Framework for Channel Design and Impétation.
CHANNEL DESIGN: DEMAND, SUPPLY, AND COMPETITION.
* Segmentation for Marketing Channel Design: Ser@aguts.
* Supply-Side Channel Analysis: Channel Flows andtieficy Analysis.
* Supply-Side Channel Analysis: Channel StructureMathbership Issues.
* Gap Analysis.
* Vertical Integration: Owning the Channel.
CHANNEL IMPLEMENTATION AND PERFORMANCE MEASUREMENT.
* Channel Power: Getting It, Using It, Keeping It.
* Managing Conflict to Increase Channel Coordination.

* Channel Implementation Issues Regarding Distriloubiensity and Vertical
Restraints.
» Strategic Alliances in Distribution.
* Legal Constraints on Marketing Channel Policies.
CHANNEL INSTITUTIONS AND MANAGING THE RETAIL OUTLET
* Retailing.
* Forms of ownership: Independent, owned, franchjstogperatives.
» Special topics on franchising
* Non-Store Retailing and E-Channels.
* Wholesaling.
* Retail Marketing Strategy
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» Retail locations and site selection
» Organization structure and culture
* Merchandise Management
* Store management
APPLYING CHANNEL THEORIES TO OTHER BUSINESS RELATNBHIPS
* Professional service-client relationships
* Industrial purchasing and marketing relationships

Compulsory literature

Coughlan, Anne T, E. Anderson, Louis W. Stern adelA. EI-Ansary. 2006. Marketing
channels. 6th ed., Upper Saddle River, N.J: Preiail.

Collection of articles.

MINT 5011 KNOWLEDGE MANAGEMENT

Credits: 7,5 ECTS credits

Semester: 1 semester
Autumn

Objective

The purpose of the course is to provide the stgdeith an overview and insight into the
leadership challenges knowledge intensive socgetgding. Students should develop an
understanding of different approaches to leadenséifaining to knowledge- and competence
organizations as well as become familiar with tkroWwledge management” literature.

Tuition
The course will consist of a combination of lectyrgroup assignments, discussions and
student presentations of course material.

The course will be organized as four intensive sansi during one semester. In addition to
active student participation through discussiond presentation of literature, seminars will
include group assignments and written assignments.

Assessment
Two mandatory theoretical essays count for 40%effinal grade (20% each).

A five-hour individual written exam counts for 6086 the final grade. No assisting material
allowed.
Contents

- Knowledge society

- Knowledge management

- Competence, skills and knowledge

- Knowledge: explicit and tacit

- Knowledge: resource or process

- Professional service firms

Syllabus literature
Newell, S., M. Robertson, H. Scarbrough og J. S&02).Managing Knowledge Work
Palgrave.
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Jashapara, Ashok (200Knowledge Management. An Integrated Approdctsex, Prentice
Hall, Financial Times.

Nordhaug, Odd (2003Kunnskapsledets Oslo: Universitetsforlaget.

Styre, Alexander (2003Understanding Knowledge Management — Critical andtfhodern
Perspectived.iber, Abstrakt, Copenhagen Business School Press

Recommended literature

Colbjgrnsen, T., Drake, | og W. Haukedal(200M9rske ledere i omskiftelige tidekxFFs
Lederundersgkelse. Fagbokforlaget

Drucker, Peter F. (1999)anagement challenges for the’2®ntury Oxford: Butterworth-
Heineman

Friedman og Olaisen (red)ndervis til fremtiden: Kunnskapsledelse i teorippgksis
Bergen: Fagbokforlaget.

Hatch, Mary J.(1997)0rganization Theory: Modern Symbolic and Postmod&srspectives
Oxford: Oxford University Press

Harrison, Rosemary og Kessels, Joseph (200dnan Resource development in a knowledge
economy. An organisational vielew York: Palgrave Macmillan

Hickman, Gill R. (1998)Leading Organizations: Perspectives for a New HKeal).London:
Sage

Nonakea, F. og H. Takeuchi (199%he Knowledge Creating Compar@xford University
Press

Pfeffer, J. og R. Sutten (2000)he Knowledge Doing-Gaplow Smart Companies Turn
Knowledge into ActiorHarvard Business School Press.

Prichard, C., R. Hull, M. Chumer og H. Willmott ). Managing Knowledge. Critical
Investigations of Work and Learningew York: St. Martin’s Press.

Prusak, L. (ed) (1997Knowledge in Organization8oston: Butterworth-Heinemann.
Wille, Gunnar E.(2003)Kompetanseledelse. Samvirket mellom menneske,isaggm og
teknologi.Trondheim: Tapir Akademiske Forlag

MINT5015 INDUSTRIAL ORGANIZATION AND STRATEGY

Credits:: 7,5 ECTS credits
Semester: 1 semester

Autumn
Objective

The intention is to help the student (as a futunpleyee of a firm) understand in which type
of game his firm is engaged in a specific contthe,outcomes of this type of game, the
options open to the firm, and how the game is plkested. If all outcomes look bleak, it may
be possible to change the rules of the game antkhrorease the pay-off to oneself.

Lectures

4 sessions of two days, lecturing three hours a 8adents solve various exercises and
communicate with the teacher via internet. Presahsessions and hand-in of solutions are
required.
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Assessment

The grade will be based on a term paper wherettitest chooses a real business issue and
employs a model from the curriculum of this couxsanalyze the chosen issue. Each paper
may be prepared by two students and has to benpeelst® the class on the fourth session.

Contents

The course is about strategic interaction betwearsfand is thus concerned with markets
with only a few firms as opposed to situations vatany firms (as in perfect competition) or
only one firm (monopoly). Light is shed upon thésmies through a mixture of theory and
real applications. We employ simple game theoratidels (e.g. The Prisoners’ Dilemma,
Chicken or Battle of Sexes) to describe an obsesitadtion and the possible solutions with
the corresponding pay-off to involved parties tvatld follow from this model. We also
compare the prescriptions of the models with tla¢werld choices.

In particular we are interested in how price contjpet unfolds. Under which market
characteristics does fierce competition prevailddVimechanisms do firms employ to avoid
fierce price competition? How will competition dplver onto other dimensions if there is no
competition on price? How should an entrant behaweder to enter successfully? And
which strategies can incumbents follow in ordebltck such entry? How can an individual
player (or the authorities) change or modify thieswof the game? In which markets should
we expect (illegal) cooperation on price?

Real applications are drawn from among others naamuifing industries, retail, various
transportation markets, the vacation and chartekehasales of journals, etc.

Game theory as a tool, different games, price coitigrg strategic commitment (e.g..
investment in R&D), coordinated pricing, verticaldahorizontal relations.

Litearture
Nalebuff and BrandenburgeZo-opetition,Harper Collins Business, 1997.
A compendium with papers and cases.

MINT5020 CHANGE AND DEVELOPMENT IN COMPLEX ORGANIZA TIONS

Credits:: 7,5 ECTS credits
Semester: 1 semester

Autumn
Objectives

The students will achieve sufficient knowledge &odble to evaluate approaches to
organizational change- and development. Theyiwgiddition gain insight in practical
consulting.

Prerequisites
Basic organizational topics.

Tuition

Discussion-groups combined with real life and welsddl lectures. Exercises connecting
theory to “real” cases will be central.
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Assessment
Group Case-solving, 72 hours.
Time for end-evaluation will be given at first dission-group meeting.

The evaluation-case describes a typical situatiamcéhange-project. The candidates will be
assigned a specific role in the project and ar@asgd to solve the problem(s) described.

To prepare for the exam the students should ...

.... have a clear understanding of how Cummings &léy (C&W) define an OD process,
what C&W demand from a change agent (consultant) e able use theoretical perspectives
beyond the system-thinking in C&W approach. “Saé8ues will always be embedded in the
case and the importance of handling group-procassestral ("Teamet”). To solve the case
it is important to know the C&W-"toolbox".

Topics

The role of the change-agent. Organizational canssces of change. Trends in change-
management. Technology driven change versus geplaraied change. The team as key to
successful change. How to build proactive teanmsxguimes of change. The importance of
organizational culture and team-work.

Literature

- Organization development and charigehomas G. Cummings, Christopher G. Worley. —
7th ed. (eller nyere) - Cincinnati, Ohio : Soutle$tern College Publ., 2001.

- Teamet — utvikling, effekitivtet og endring iugper / Endre Sjgvold, Oslo:
Univeristetsforlaget, 2006

- In addition selected papers.

MINT5030 DYNAMIC AND BALANCED SCORECARDING

Credits: 7,5 ECTS credits

Semester: 1 semester
Autumn

Objective

The purpose of the course is staking the frongévben business administration, strategy and
Value Based Management based on better systemstanaiging and modelling quantitative
decision models and causal relationships betwdeatsed variables.

Tuition
Lectures, workshops, self study, group work, disicus and presentations

Assessment
Individual written examination at the end of thenester and compulsory papers, individually
or in pairs

Contents

System Dynamics methodology: Powersim

Balanced Scorecard

Dynamic Scorecarding based on System Dynamicsoaitisal relationships and feedback-loops
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Value Based Management
Intellectual Capital
Strategic financial management

Syllabus literature
Warren, Kim:Competitive Strategy Dynamicdohn Wiley & Sons 2002.
Supplementary articles. Selected parts of inteseiéistudy programmes.

Recommended literature

Sterman, John DBusiness Dynamic#rwin McGraw-Hill 2000

Maani, Kambiz E. & Cavana, Robert Bystems Thinking and Modellirfiggentice Hall 2000.
Kaplan, Robert S. & Norton, David PThe Strategy-Focused Organization; How Balanced
Scorecard Companies Thrive in the New Business@&maent.Harward School Press 2001.
Kaplan, Robert S. & Norton, David PStrategy Maps; Converting Intangible Assets into
Tangible Outcomesiarward School Press 2003.

MINT 5040 APPLIED MULTIVARIATE STATISTICAL METHODS  USING LISREL

Credits: 7.5 ECTS credits

Semester: 1 semester
Autumn

Objective

The course continues the themes discussed in BR4afatitative methodsmportant
objectives are:

e To understand and be able to apply some of thekibestn multivariate statistical
techniques to research problems in the studergtspdine of interest. The focus is on
factor analysis and structural equation modelling.

* To illustrate the use of actual statistical sofeyars SPSS and LISREL.

» To provide an understanding of the statistical mg#ions underlying these
techniques.

Tuition
Lectures, seminars, problem-based activities.

Assessment
The students must write 4 papers within the fivegaf the course.

Content
Significance testing and linear regression.

Principal component analysis.
Factor analysis.
Explorative factor analysis.
Confirmatory factor analysis.
Formulating a model. Path diagram. LISREL notation.
Estimation. Model evaluation. Model modificatiodgplied examples.

Structural equation modelling
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Structural equation modelling with observed vaeab
Structural equation modelling with latent variable
Statistical assumptions structural equation madeli
Estimation, model evaluation and respecifying ni&de
LISREL — notation. Applied examples.

Missing data.

Multigroup analysis.

Modelling with ordinal variables.
Multilevel analysis.

Non linear models.

Latent variables scores.

Syllabus literature

1) Sharma SubhasKhpplied Multivariate TechniquedViley (ch. 1, 3, 4, 5, 6, 12,14)

2) Jareskog, K.G and Dag Sgrbom 1993. LISREL 8: SiratEquation Modeling with the
SIMPLIS Command Language SSI (ch. 1, 3, 4 and 5)

3) Selected articles and handouts

Suggested Software:
SPSS, LISREL 8.8 (student edition, to be downldddem http://www.ssicentral.com/ )

Recommended literature

Kaplan, D Structural Equation Modelingddvanced Quantitative Techniques in the social
sciences series 10. Sage Publications. 2000

Hair, J. F.; et. al Multivariate Data Analysis5th ed. Prentice Hall, Inc. 1998.

Bollen K. A.: Structural equations with latent variablekhn Wiley & sons.1989

MINT5100 RISK MANAGEMENT

Credits: 7,5 ECTS credits

Semester: 1 semester
Autumn

Objective

The goal of this course is to give the studentslid snderstanding of financial risk, credit risk,
and pricing and hedging of financial assets. ltudh@ualify for positions in banks, insurance
companies, larger industrial companies, and inggnesmpanies.

Prerequisites
BA400 FINANCE

Tuition
Lectures, mandatory individual assignments.

Assessment

In order to access the final exam, at least thraedatory (individual) assignments have to be
passed. Individual written examination (4h). Aigopkoved calculator.
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Contents
* Modelling of uncertainty with Brownian motions
* Arbitrage pricing
» The Black and Scholes model
» Option replication
* Martingales and measures
* Monte Carlo simulation
* Value at Risk (VaR)
* Creditrisk

Syllabus literature

Selected chapters from:

Hull, J.Options, Futures, and Other DerivativE€garson Prentice Hall (2006).
Duffie,D. and Singleton, K. Lredit RiskPrinceton series in finance (2003).
Papers, handouts may come in addition.

SOL400 ORGANIZATIONAL AND MANAGEMENT THEORY

Credits: 15 ECTS credits
Semester: 1 semester

Autumn
Objective

The objective of the course is to develop an irgtesgh understanding of the organization with
emphasise on strategic issues. The students gpesegto gain theoretical knowledge in the
subjects as well as being able to use the theosplwing real life problems. The course will
be directed toward both the private and the pudditor.

Tuition
Lectures, groupwork, discussions

Assessment
The final grade will be based on all papers thatsiudents have submitted during the course.

Contents

1. The coalition systemFocus on strategy, power, political processejmeacy and
institutional environments.
The production systerfrocus on technology and organizational structure
The behavioural systerbcus on organizational culture and organizatitesining
The management systeRucus on management processes
Organizational change-ocus on change strategies

ablrwn

Syllabus literature

Alvesson, M. (2002)Organisasjonskultur og ledels®slo, Abstrakt forlag. Kap. 1 og 2.

Busch, T., Johnsen, E., Vanebo, J.O. og Valstad,(307) Endringsledelse — i et strategisk
perspektiv. Oslo, Universitetsforlaget. KapitteP15, 7, 8, 9, 10.

Christensen, S. og Daugaard Jensen, P-E. (20&1ifyoll i det stille Kgbenhavn,
Samfunnslitteratur.

Mintzberg, H.:Structures in fiveEnglewood Cliffs, NJ. Prentice Hall 2006. Kap7,113.
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Schultz; M. (1993Kultur i organisasjonerKgbenhavn, Handelshgjskolens Forlag. Kap. 1, 2,
4097.
Ravik, K. A. (1998Moderne organisasjoneBergen, Fagbokforlaget. Kap. 1-7, 14.

Selected articles

Albert, S. and Wetten. D. S. (1985). Organizatiddehtity. Research in Organizational
Behavior vol 7, s 263-295.

Argyris, C. (1976). Single-Loop and Double Loop Mitxlin research on decision-making.
Administrative Science QuarterlEPT. Vol. 21, Iss. 3; p. 363-375.

Argyris, C. (1997). Learning and teaching: A Theofyction perspectiveournal of
Management Educatiofhousand Oaks: Feb 1997, Vol 21, Iss. 1; s. 9-

Berger, P. og Luckman, T. (196Bgn samfunnsskapte virkelighBergen, Fagbokforlaget.
Side 102-114.

Bolman, L.G. & Deal, T.E.Nytt perspektiv pa organisasjon og ledel®slo. Ad Notam
1998. Kap. 11: Organisasjoner som politiske arengeaktarer.

Brunsson, N. (1989)fhe organization of hypocrisiew York. Wiley. Kap. 1: Organizations
and inconsistent norms.

Busch, T. (2005) @konomistyring i et organisasjensttisk perspektiv. | Dgving, E. og
Johnsen, A. (redQrganisasjonsteori p& norsBergen, Fagbokforlaget.

Davis, J.H., Schoorman, F.D. og Donaldson, L.: Trawweastewardship theory of
managementcademy of Management Revj@&, 1, 20-47, 1997.

Groth, L. (1999)Future organizational design: The scope for thébbsed enterprise
Chichester, Wiley. Kap. 16: The new configurations.

Hafnor, H. (2004 Aktar-nettverksteori som teoretisk rammeverk odxtista verktgy for &
analysere informasjonsinfrastruktur i et NBFI/rapport 2004/00223. Kapittel 3 og 4.

Hatch, M.J. og Schultz, M. (2000) Scaling the towieBabel: Relational differences between
identity, image and culture in organizations. | @th M., Hatch, M.J. og Holten Larsen,
M. (red.)The Expressive Organization — linking identity,utgtion and the corporate
brand,11-35 Oxford, Oxford University Press.

Hatch, M.J. and Schultz, M. (2002). The Dynamic®ofanizational IdentityfHuman
Relationsyol 55, s. 989-1019)

Latour, B. (1991) Technology is society made dwabl. Law (ed.A sociology of monsters
Routledge, London.

Levitt, B. og March, J.G. (1988) Organizational tréag. Annual Review Sociolog$4, 319-
340

Lewendahl, B.R. og Revang, @. (2000). On strataggets in a post-industrial world:
Matching customers and competences through orgamaiforms.Global Focus 12, 4,
95-109.

Meyer, J.W. og Rowan, B.: Institutionalized orgaatians: Formal structure as Myth and
CeremonyAmerican Journal of Sociology, 8340-363, 1977.

Mintzberg, H. (2003) Beyond configuration. | Ming&tlg, H., Lampel, J., Quinn, J.B. og
Ghoshal, S. (red)'he Strategy Process — Concepts, Contexts, CasEsiropean Edition,
Pearson Education, 2003.

Nadler, D.A. og Tuschman, M.L: (1990). Beyond tharismatic leader: Leadership and
organiszational chang€alifornia Management Reviews2, 2, 77-97.

Nonaka, I. og Takeuchi, H. (2001) Organizational\wledge creation. | Henry, J. (red)
Creative Managemenktondon, Sage Publications.

Orton, J.D. og Weick, K.E. (1990) Loosely couplgdtems: A reconceptualization. The
Academy of Management Revjéw, 203-223.
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Ravn, J., Nygaard, C. og Kristensen, P.H. (20089t&gen tegner kontrakter — agentteori. |
Nygaard, C. (red.)Strategizing — kontekstuell virksomhedstek@gbenhavn,
Samfunnslitteratur.

Scott, W.R. (1995)nstitutions and organizationgondon, Sage Publication. Kap. 3.

Volberda, H.W. (1996). Toward the flexible form: Wa®o remain vital in hypercompetitive
environmentsOrganizational Sciencet, 7, 359-374.

Weick, K. (1998): Improvisation as a mindset fogamizational analysi€rganization
Science9, 5

Recommended literature

Alveson, M. (2002)Understanding organizational cultureondon: Sage

Beck Jgrgensen, T. & Melander, P. (rddyet i offentlige organisasjoneKgbenhavn. Jurist
og Ykonomiforbundets Forlag 1992.

Brunsson, N.The organization of hypocrisiNew York. Wiley 1989.

Christensen, S. og Kreiner, Krosjektledelse i lgst koplede systemer. Ledeldaedgg i en
ufuldkommen veerdeKgbenhavn. Jurist- og @konomforbundets Forlagl199

Legge, K.:Human Resource Management. Rhetorics and RealiasMillan Press, London
1995

Scott, W.R.Organizations: Rational, natural, and open systeBrgglewood Cliffs, NJ.
Prentice hall 1992.

Scott, W.R.1Institutions and organizationdondon. Sage 1995.

SOL 410 STRATEGY

Credits: 15 ECTS credits

Semester: 1 semester
Spring

Objective

The objective of the course is to show studentsitdpaficance of different perspectives when
developing strategies in different industrial sejfi. The course intends to give students
advanced and contemporary knowledge in moderreglyaheory. The primary goal is to

give students support for systematic analysis,gudifierent theoretical perspectives.
Subsequently, the course aims to give perspeabinesrategy implementation, using
measurement systems and techniques related toehnagagement. The course will
emphasize the student’s ability to reflect critigand to cooperate and the ability to give oral
and written presentations.

Tuition
Lectures, group work, discussions and presentations

Assessment
Two theoretical term papers (50%) and individualiten examination (50%).

Contents

- Theoretical perspectives on the development ofegiyaas a discipline
- Strategy processes

- Environmental analysis

- Scenario thinking as a tool for developing stragsgi

- Internal analysis and resource based theory
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- Generic strategies and diversification
- Inter organisational relations

- Balanced scorecard

- Strategy implementation

- Network theory

- Game theory

Syllabus literature

Johnson G., Scholes, K. And Whittington. R.: ExpigrCorporate Strategyfh7ed, Prentice
Hall, 2005,

Whittington, R: What is Strategy? — And does itllseanatter? Thompson Learning, 2001,
chapter 1,2,4,5,7

Volbera, H.E & Elfring T. Ed.: Rethinking Stratedyage, 2001, kap 1-4, 9-16, 21
Articles
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SCHEDULE OF EXAMS

AUTUMN SEMESTER 2007 - BACHELOR

Autumn
2007

1. year

2.year

Optional

English

30.11.2007

SPR2010

SPR2010

03.12.2007

B@A2002

04.12.2007

B@A1001

ORG2003

05.12.2007

B@A3031

B@OA3031

06.12.2007

SM@3020

07.12.2007

ORG3011

10.12.2007

B@A2001

11.12.2007

MET1001

ORG2010

ORG2010

12.12.2007

MET2010

13.12.2007

ORG3020

14.12.2007

ORG1001

MRK2015

MRK2015

17.12.2007

SM@2001

18.12.2007

B@A3041

19.12.2007

MRK2020

MRK2020

20.12.2007

Autumn
2007

FIN

as

SOK

SM

ORG

MF

REV

30.11.2007

B@A3045

03.12.2007

MET3001

MET3001

MET3001

MET3001

MET3001

MET3001

04.12.2007

05.12.2007

B@ZA3031

06.12.2007

SM@3020

REV3025

07.12.2007

10.12.2007

B@A3010

B@YA3050

11.12.2007

JUR3001

12.12.2007

S@K2001

13.12.2007

ORG3020

14.12.2007

17.12.2007

SM@3015

MRK3015

REV3015

18.12.2007

IDRSA1000

B@A3041

19.12.2007

20.12.2007
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SPRING 2008- BACHELOR

Var 2008

1. year

2.year

Optional

English

11.04.2008

02.05.2008

B@A2020

B@A2021

05.05.2008

JUR2001

06.05.2008

SM@1001

07.05.2008

MRK2020

MRK2020

08.05.2008

09.05.2008

B@A2033

13.05.2008

MRK1001

14.05.2008

SM@2020

SM@2020

15.05.2008

ORG2002

16.05.2008

B@A2040

B@A2040

19.05.2008

B@A1002

20.05.2008

SM@2025/30

B@A2010

21.05.2008

22.05.2008

ORG2013

ORG2013

23.05.2008

MRK2010

26.05.2008

MET1002

MRK3021

MRK3021

27.05.2008

INT2010

28.05.2008

B@A3020

29.05.2008

INT3010

30.05.2008

B@JA3055

Var 2008

FIN

aS

SOK

SM

ORG

MF

REV

11.04.2008

BYA3035

02.05.2008

05.05.2008

REV3025

06.05.2008

INT3001

INT3001

INT3001

INT3001

INT3001

INT3001

07.05.2008

08.05.2008

09.05.2008

13.05.2008

ORG3016

REV3015

14.05.2008

15.05.2008

16.05.2008

19.05.2008

JUR3001

20.05.2008

IDRSA1000

21.05.2008

B@A3025

ORG3025

22.05.2008

23.05.2008

MRK2010

26.05.2008

MRK3021

B@A3045

27.05.2008

S@K1003

28.05.2008

B@A3020

29.05.2008

30.05.2008
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MASTERCOURSES

Autumn
2007

MSC1

MSC2

Deltid

Siste

30.11.2007

SOL400

03.12.2007

MF410

FIN3001

SM@3010

04.12.2007

MINTS5011

B@ZA8001

05.12.2007

BF400

MF455

BYA3030

06.12.2007

FIN3003

JURS8001

07.12.2007

BA400

S@K3003

10.12.2007

MF431

B@A8002

11.12.2007

MINT5100

MET8002

12.12.2007

SOL420

SM@2015

13.12.2007

FIN3004

14.12.2007

BA430

ORG8001

17.12.2007

MF421

MINTS5030

MET8001

18.12.2007

BA411

BA410

19.12.2007

MF425

MET8003

20.12.2007

Spring
2008

MSC1

11.04.2008

02.05.2008

05.05.2008

06.05.2008

07.05.2008

08.05.2008

09.05.2008

13.05.2008

14.05.2008

15.05.2008

BA421

16.05.2008

19.05.2008

SOL410

20.05.2008

21.05.2008

22.05.2008

23.05.2008

BA440

26.05.2008

27.05.2008

BF410

28.05.2008

29.05.2008

30.05.2008

Deltid

Siste

MRK3010

SM@8002

MF420

MRK8001

ORG8002

B@ZAB003
B@922

B@ZA8004

B@g912

ORG2012

SM@8001
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All students are expected to know the rules andlatigns

TheAct relating to Universities and Colleges you will find at the following website:

http://www.ub.uio.no/ujur/ulovdata/lov-19950512-022q.pdf

EXAMINATION RULES FOR TRONDHEIM BUSINESS SCHOOL

1.

The examination is led by a proctor. The candidatesobliged to follow the given
instructions. Violation of the rules may, in sesatases, lead to expulsion.

The candidates must be seated no ladartl minutes before the exam starts. A
written exam usually starts at 09.00. Do not belgenexam until instructed to do so.

The candidates can not change places aftex#émination questions have been
handed out and norust they leave their places before the answering
sheets are handed in.

Candidates may not leave the room during theHiosir of the examination.

The special examination sheets (self copying) shbalused for answering the
examination questions. Do netite your name on any of the examination shéiéts.
sheets should be numbered.

Two cover sheets will be handed out atekam. Do not use the cover to answer the
examination questions. On the covers the candglaiald write his/her candidate
number, date and total number of answering sl{getscessary, also the number of
attachments).

Each answering sheet should be split into onermalgnd one copy, and the original
sheets and their copies should then be put in tegpective covers.

You must use a black or blue pen which leaves & goot on the copy, as well as on
the original paper. You may use other colours faghms and figures.

Mistakes are corrected by a simple crossing-outcdtoective aids malge used.
Candidates are asked to make sure that both capgesadable and are held
responsible if this is not the case.

The duration of the examination and examinatiorpsupwill be announced on the
first page of the examination questions.

For each examination, you will be given a caatichumber by the examination
proctor. You have to sign a list for this, and yaill also be asked to present a valid
ID-card (the easiest is to bring your student IbdgaThe candidate number must be
written on all of your answering sheets.
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9. It should be quiet in the examination room, anddlshould be no contact between the
candidates. If you have any questions for the proatake a sign to call his or her
attention.

10. Examination support books (for instance texdkdsd, must not contain other notes than
the ones that are specified in the examinatiorstiue papers.

11.1f a candidate possesses illegal examination stifads, it will be regarded as
cheating or attempted cheating.

12.Candidates who leave the examination room togetitara proctor must not have any
contact with other candidates. You are allowedaweelshort breaks during the exam.

13. When you have finished your examination andtw@hand in the answering sheets,
call the attention of the proctor. He or she wadlat and check the number of sheets
and covers. You should be seated until you arevaliioto leave the room.

14.1f you fall ill during the examination and this Wéffect your performance, please let
the proctor know, and he or she will inform the austration immediately.
Additional comments:

Beepers and cell phones are not allowed in the evedion room.
While your exam is in progress, phone calls ardibited.

Students are reminded to keep their eyes on theirexamination. Any requests by a proctor
pertaining to the exam (seat assignments, scraggaessary noise, snacks, etc.) should be
taken seriously by the student. During the coofgbe examination, the proctor is the person
in authority and should be treated as such.

Passing books, papers, snacks, etc. between otteeaisostrictly forbidden. If you require
additional paper or scrap, just silently signathte proctor, or you may come up to the desk.
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